TURKISH

4

Haziran 2024 %@’rlﬂ
" _._.___V.-'- — -!
.-rﬂ\ 5 3 »

(] ;.

CUMHURIYETIMIZIN

RAFAKL1 O

ISTANBUL,

www.rafaello.com.tr ) RAFAELLOFFICIAL



CHELSEA

LEATHER FASHION

Van

Kazligesme Mah. Beskardesler 1. Sok No:5
Zeytinburnu / ISTANBUL/TURKIYE

e-mail: chelsealeatherea@gmail.com
GSM :+905465013462

EI

B 190533 948 47 64
ea chelsea man



CHELSEA

LEATHER FASHION

Van




Showroom: Aymakoop San Sitesi B6 Blok No:32 Ikitelli Istanbul
Factory: istanbul Deri 0SB Desen Sk. No: 9 Parsel-Tuzla/Istanbul
T:+90 216 394 10 29 F: +90 216 394 10 28
info@@berkemkurk.com

(©) Berkemkiirk




¥
BERKEM

Kiirk & Deri




www.perapelle.com

pera pelle

LEATHER & FUR

Telsiz Mahallesi

Prf.Dr. Muammer Aksoy Cad.
Necmi Bey Apt. No:26/B 34020
Zeytinburnu/Istanbul
info@adalideri.com.tr

1© +90 532605 33 28

perapelle




N 2 e
7 .27 = W\ LEATHER & FUR

www.perapelle.com

ity

@ pera_ pelle



U R

F

LEATMHTETR &

Konfeksivon Basla



i

: Siimer Mah. 8. Sk. No: 47-49A Zeytinburnu/ISTANBUL
Do F e Tel: +90 212 510 10 71 platinyumleather@hotmail.com

‘ 7 Konfelksivon Basla



DERMIS

.
A

¢
- - = 3 - -

@ Yenidogan Mah. 45/3 Sok. Qs +90 (533) 654 01 00
No: 25/B Zeytinburnu / istanbul & dermisderi@hotmail.com (@) dermis.leather




simpatiya

DERIi TEKSTIL SAN ve TiC. LTD. STi.

Yenidogan Mah. Zubeyde Hanim Cad. No: 96 Zeytinburnu/ISTANBUL
Tel: +90 212 415 93 83 +90 212 510 25 83 Fax: +90 212 415 73 35
e-mail: info@simpatiya.com.tr

www.simpatiya.com.tr

4 Konfeksivon Baska



15 Temmuz Mh. Giilbahar Cd. 1440 Sk. No:39-41 Baijcilar, istanbul / Turkey
0+9I] 2124380900 +9[! 212 438 09 01 @+9[] 332 461 39 73




SU - JIN

BY PELLENIDO

Telsiz Mah. Ziibeyde Hanim Cad.
41. Sok. 4/A 34020
Zeytinburnu/istanbul

(@) sujin_leathertextiles |&) +90 531302 03 81

1 Konfelksivon Basla



CUMHURIYETIMIzIN

X

14 JANUARY 2024 @ S

exporivaschuh ’;3
&gardabags M@% '

s ] 7 = TURKISHm® = _
..‘k.-"‘:‘r‘--‘qr-‘z-‘i"'r? = - ¥ o -,
o = SHOES

imtiyaz Sahibi
HAYRIYE CANBOLAT

Supervisor
EMRE AKSQY

Dergi Tasanm

HAY REKLAM

Yunanistan Temsilcisi

GUNAY EMIN

‘ [(iev Temsilcisi )
MIHRICAN GACHAYLI

Kazakistan Temsilcisi
SALTANAT KENZHALIYEVA

Fransa Temsilcisi
AYTEN DURSUN

iran Temsilcisi

AMIR AYWEZI

Cin Temsilcisi

OKTAY ARSLAN

100. Yil 100. Fuar Hakl Gururumuz

ONUR KORKMAZER

100. Yilimizda bize gelen en giizel ddiil. . .

Yayin Perivodu / Iki Aylhk

. . . L . . ) Basim Yeri:
Cagdas yasam hakkini bizlere saglamak igin tum gucleriyle C&B BASIMEVi
mUicadele eden; basta Ulu Onderimiz M. Kemal Atatirk, Higr . Plin s
Gazilerimiz ve Sehitlerimize, gunler stren galisma ve fuar No: ZA16 34020 Topkapi / ISTANBUL

on " e — g N—— Telefon: +80 (212) 612 65 22

sUreclerinde yUzimu géremeyen ailem ve arkadaslarima, disiplin

- 21 H H o 1 Yanetim Yeri:
ve Ozveri ile calisan ve kahn_rm (,:e“ken gelmig gegmis tim ekip Yesitepe Mah, 58 Bulvar Cad,
arkadaslarima, her sayida bize guvenen, yalniz birakmayan ve 52 Dok Unver Is Mrk. No: 1 K: 3 No: 21

. . : . . Zeytinburnu / ISTANBUL

yardimlarini esirgemeyen tim firmalanmiza ylrekten tesekkir
ediyoruz...

Ulkemiz ve sektdrimiiziin en iyi alanlarda temsilcisi olmaya
devam etmekten vazgegcmeyecegdiz.

“Tark deri sektérinun dunyadaki tek temsilcisi” sézu ile ¢iktigimiz

yolda ilerlemeye devam edecegiz. www.turkishleather.com.tr
info@turkishleather.com.tr

n wrkishleather | [f8] turkishleather2006]

Bu dergi igerigindeki tim yaz) ve
resimler kaynak gosteriimeksizin ve
izin alinmaksizin kullanilamaz.
Tum yazilann sorumlulugu yazarlanna aittir.

Yeni ve renkli sayllarimizda bulusmak tzere...
Hayriye CANBOLAT

12 Konfelsivon Basla



CIPEL BALTIKA
PRAMONES STR. 13,
LT 70177 VILKAVISKIS, LITHUANIA
© +370 686 55602
info@cipelbaltika.lt

BALTIKA www.cipelbaltika.lt




Leathier

“You cannot manage leather without touching the leather It is

both craft and engineering.”

Desa leather CEO Burak CELET said, “At the point we have
reached today DESA, which started by producing bags for the
market from a workshop on Laleli, in Turkey-Istanbul, owns a total
of four factories in Turkey. It has completed its vertical integration.
“It has a tannery in Gorlu, Istanbul, which has the ‘Leather
Working Group’ ‘Gold certificate’ and is built on an area of 20,000
m2 and has its own accredited laboratories that can process both
fur and sheep fur

Magazine Leather During our company visits, Desa Deri, the most
important company of Turkey with its visionary history, having store
chains in Turkey and various parts of the world in the field of Leather
Garment, Footwear and Saddlery products, Mr. Burak CELET, the
CEOQ of Desa leather with his visionary perspective we begin our
interview with the kind of hospitality.

Mr. Burak, first of all, we would like to get to know you with your
visionary perspective.

My name is Burak CELET, | was born in 1977 in Istanbul, just a few
years after Desa, 1972, who | consider as my big brother. We are a
family business and the company has always been an integral part of
the family. | grew up in leather business since my childhood, and later |
had the opportunity to direct my school in parallel with my professional
goals related to leather business. After studying Mechanical
Engineering at Istanbul Bogazici University in Turkey, | completed my
MBA in USA on ‘Small business management’ and ‘finance’. After
that, | completed my MSc (master’s degree) on leather tanning and
leather technologies at Nene College in England. First, | started my
own business for a few years, which was cutting and sewing leather
onto leather, turning it into upholstery, and sending it flat packaged

to England, where it was upholstered and turned it into furniture. By
the end of the second year, | had around 220 employees and was
exporting more than 10 million dollars annually. After couple of years of
doing this work and gaining experience, our family company invited me
to join the family business in 2004 and then I rolled up our sleeves for
Desa. Since then, | have been working as a professional at Desa.

So, in order not to give up on your profession, you went to school,
studied at a higher university and the tanning program, and then
returned to Turkey.

That’s right, our profession is a profession where craftsmanship and
engineering are combined and you really need to be hands-on. |
have spent all my summer holidays here since | was six years old.
During my education, | did almost all of my homework and projects
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on various subjects here. | also worked hard at the manufacturing
bench. I still enjoy working in production with the craftsmen and solving
problems, when necessary. That’s why our profession is a unique

one that requires its participants to be good engineers and craftsmen
simultaneously. You cannot manage the leather without touching it.
You have to feel, know and and understand what the leather needs; |
think it is both craft and engineering, our job.

Could you tell us about DESA Leather, which was founded by your
esteemed father?

Desa Leather is 51 years old today, born in 1972, and as | said, |

like to consider it as my elder brother. Over the years, along with the
developments in TUrkiye, there have been many developments in

Desa as well. When Desa first started, it actually started as a company
exporting handbags to America. Of course, as conditions improved
over time, the company completed both horizontal and vertical
integration. There has been a major correllation between Turkey’s
economic conditions and policies and Desa’s development and
activities over the years. The other day, we started to prepare a book
about history of DESA in honor of the 50th anniversary of the Company
and it will be printed in very near future. While putting the story on the
paper, | realized once again how significantly the economic and foreign
policies of our country have impacted the strategic business decisions
taken by the companyies in Turkey and as well as Desa. What do |
mean; For example, although Desa started its journey by exporting to
a company in America, a few years later it started exporting under its
own brand. Before the first Gulf crisis, the Company had its own office
in Empire State Building, New York, and its own warehouses in New
Jersey. It sells goods under the Desa brand to more than 450 individual
stores and 50 department stores in America. At the same time, he had
his own office in Singapore and another office and distribution center
in Germany. The Company was selling all of its production under the
Desa brand. | am talking about the early 1980s, before the first Guif
crisis, before ‘Turquality’ was invented in Turkey, the beginning of the
Turgut Ozal period in Turkey, that is, 40 years ago.

However, later on, due to the various difficulties experienced by Turkey
during the Guif crisis, it was necessary to take a step back from all
these initiatives, and Desa started to grow by producing for important
global brands and acting as a kind of subcontractor for them. On

the other hand, the Company continued its retail activities and never
gave up its own stores, therefore, as you stated, It is one of the most
important retail brands in Turkey’s leather industry. On the other hand,
it has developed its production businesses around the world with
important brands.

At this point today, DESA, which started by producing bags for the
market from a workshop on in Laleli, Turkey-Istanbul, owns a total

of four factories. It has completed its vertical integration. It has a
tannery in Corlu, Istanbul, which has the ‘Leather Working Group’
‘Gold certificate’ and is built on 20,000 m2 and has its own accredited
laboratories that can process both sheep, cow and shearling. Apart
from that, our headquarters, where we welcome you here today
encompasses an area of approximately 18,000 m2 and houses 550
employees, who are involved in design, development and production of
RTW, bags and wallets. Today, it has a factory in Dizce, Turkey, which
produces bags for brands in the luxury segment, with approximately
600 people, in a facility of over 10,000 m2 that we established 20
years ago, that is, right after the 1999 Diizce earthquake. In addition

to all these, we have a relatively smaller, modest facility of 2000 m2,
which we recently opened in Tuscany, ltaly, in the region just south of
Florence, where all the luxury brands of the world produce and today
60 people are imployed in this facility. This is the production side of the
business. Apart from these, Desa has approximately 60 stores in the
country, all of which are its own.

Again, there is a very important and long-term partnership with
Desa. For 41 years, Desa has been working on distribution and
sales channels, not on the production side, in cooperation with the
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Samsonite company. This 41-year cooperation has been crowned with
the establishment of a joint venture, after 25 years of distributorship.
In the last 16 years of which we have managed a large region
including Turkey, Azerbaijan, Georgia, Armenia, Northern Cyprus and
the Middle East countries as the Joint Venture partner of Samsonite
Group. Besides all this, of course, | mentioned the ltalian facility, but
the company is no stranger to ftaly and has had his own showroom

in Milan for 12 years. Today, we export our brand 1972 DESA to
boutiques in 34 different countries, reaching from Chile to Korea,
South Korea, Japan, and especially to Italy. Our brand is positioned in
World’s leading boutiques and department stores. Desa started out
as a small family business 50 years ago and has managed to become
highly institutionalized public company quoted in the Istanbul Stock
Exchange. | consider this to be a quite an accomplishment since our
industry is very people dependent and hard to institutionalize.

I would like to know your perspective on the leather industry. Can
we learn your views on vegan and alternative industries?

As Jong as humanity eats meat and there is a meat industry on Earth,
leather will always exist. Because we actually use a waste of the meat
industry and the food industry and recycle it back into the economy.
Do you know that many more animals and insects are killed in the
making of a bread compared to producing of one steak? Therefore,

| think veganism is a temporary trend. But above all, | think that the
leather industry actually utilizes a commodity that is thrown away, a
commodity buried in the ground, and brings it back into the economy.
Moreover, as Desa, we do not use skins of any animal that is not raised
for meat industry. Ninety-nine percent of the industry works this way,
and it’s not just for us. We bring a material back into the economy that
would otherwise be garbage. | believe that just as the leather industry
is one of the first professions in human history, it is also one of the
professions that will end at the end of human history, if all professions
are to end.

Mr. Burak, as scientists and researchers say, there are already studies
on the fact that burying the leather of an animal slaughtered for meat
in the ground may cause climate change due to greenhouse gas
emissions.

You mentioned that your current showroom focuses on leather
garment, saddlery and footwear. Can you tell us about your
position in the Turkish domestic market and the industry situation
in the leather industry?

We are one of the leading brands in the leather industry in the
domestic market, There are many valuable brands, but our most
important difference from them is that we are still the only brand that to
a large extent produces its own goods and is able to track its own raw
materials all the way to the farm and has 100% vertical integration. We
are the only Company in Turkish leather industry that is still a producer
and a retailer from raw material to finished good. Therefore, we believe
that we have gained favor and differentiated ourselves in the eyes of
the consumers here.

What is your perspective on leather wear fashion in the European
market?

The leather industry should be evaluated under four main headings.
We have four subsectors. The first is processed leather and fur, the
second is leather wear, the third is saddlery products, and the fourth
is footwear. Among these, footwear are an indispensable necessity.
None of us can go out without wearing shoes. It is okay not to wear
a leather jacket or a leather bag, but footwear are a must and I still
believe that Turkey has a very serious chance in this regard. When

it comes to saddlery products, especially the luxury segment is very
valuable because it is an indispensable status symbol for women,
people use these products as a status symbol. Therefore, it is a sector
that is quite stable and continues with a certain performance over
the years. Leather garments differ somewhat from these. Because
leather garments are a little more influenced by fashion trends.
Leather apparel, on the other hand, is a sector with higher volatility,
as Turkey has experienced many times in the past. However, it is still
an indispensable product in which every wardrobe has one or two
leather jackets in every collection, but it is a product category that is
much more popular in some years and a little less popular in others.
Our 1972DESA brand in Italy is based on both Saddlery and Apparel
products. As | just stated, we are present at Milan Fashion Week and
Paris Fashion Week every season. We reach our end consumers by
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positioning the Desa brand alongside valuable, beautiful boutiques and
well-known luxury brands.

You received an award from the Italian consulate. Can you tell us
about it?

It was a great honour bestowed upon by the ltalian Government.

A reception was held at the Venetian Palace, which is located on

the same land right next to the ltalian Consulate in Istanbul, that is,

at the residence of the ltalian Ambassador and Consulate General.
Here, thanks to the organization and nomination of Italian Chamber of
Commerce, every year they select and reward a company that from
Turkey invests in ftaly, and in the same way, they reward a company
from ltaly that invest in Turkey. As companies investing from Turkey,
they chose us and showed us their favor. It was a very motivating and
pleasant experience for us to receivethe Leonardo da Vinci award from
the Ambassador of ltaly in Turkey, Mr. Marrapodi. As I said, it is given
only to one company every year, and it was a very pleasant experience
that made us proud and motivated us. Opening a business is difficult,
but yes, it is much more difficult to continue what we do.

Let’s wish you continued success. Thank you very much...
There are fairs held in various countries. Do you attend them too?

We have been attending fairs for many years to follow up, but we do
not just open a stand at the fair ourselves. Since when did this start? It
started since we opened our own showroom.

We can usually meet all of our customers at our showrooms in Milan
and Paris. The fair is a slightly faster and noisier environment, but in our
showroom, you can host our customers in our own world, in the world
of the brand, in a much more comfortable way, take orders much more
calmly, and listen to the needs of the customer much better. Therefore,
we have held many fairs in the past, and we have been continuing

our sales through our showrooms rather than fair organizing for many
years. We believe that we create better quality sales this way.

As your last words, do you have activities in this field of leather
craft training and academia?

As you know, the biggest complaint of the sector is not being able to
find trained workers. You’ll never hear anything like this from Desa.
Today, Desa is one of the most important employers in the sector.

We have approximately 2000 employees, 1250 of whom work in
production. We are the only investment in the sector in Turkey-

Diizce. After the 1999 Diizce earthquake, the first or second factory

of our factory investment, Duizce 1st Organized Industrial Zone, was
established in 2005. We took all our friends and young people from the
fields there. They didn’t have any experience in our industry, we trained
them all. When | looked at the numbers the other day, it was necessary
for a statistics, I realized that we have trained over 5000 personnel
over the years. Therefore, we are establishing our own academy within
ourselves. In addition, we always have also formal apprenticeship
schools, we have master instructors in them, and we carry out joint
studies with vocational high schools. Every year, various numbers of
our students receive training in our apprenticeship school.

Let’s wish you continued success. It sets an example for young people
from here.

Mr. Burak, thank you for sparing your valuable time.
Thank you and | wish you success in your publishing life.

Kaynak Leather Magazine
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The 32nd International Fashion Exhibition Central Asia Fashion ended in Almaty

Central Asia Fashion Autumn-2023, the largest professional exhibitions in the Central Asian region, as well as Elite Line International
Exhibition of Footwear, Fur, Leather and Accessories, brought together procurement specialists, manufacturers, designers and other
fashion industry players from 10 countries.

A L A el [ "
Over the three days of the business session, the stands of 156 exhibitors
were visited by 7100 fashion industry professionals. Among them
were buyers and representatives of fashion retail from Kazakhstan,
Kyrgyzstan, Uzbekistan, Russia, Tajikistan, Turkmenistan and other
countries. Kazakhstan, Kyrgyzstan and Uzbekistan are the undisputed
leaders in terms of attendance. The organisers note that the interest and
the total number of professional buyers in these countries is steadily
growing, which means that the fashion retail market here is in an active
stage of development.

The official opening ceremony was attended by honoured guests from
Turkey, Great Britain, Russia, Uzbekistan, including the Consul General
of the Republic of Turkey in Almaty Ali Riza Akinci, Vice President of
Istanbul Textile and Raw Materials Exporters Association «HKIB»
Mustafa Pashahan, Farhod Nurmuhammedov, Deputy Chairman of
the Uzcharmsanoat Association, Kiran Mahmud, Director of Finance
and Participation in Global Events, International Fur Federation, Sergey
Stolbov, President of the Russian Fur and Fur Union (RFU).

The Autumn-Winter 2023/24 collections from ltaly, Germany, France,
Turkey, Russia and China were presented to professional buyers thanks
to the strategic support of national fashion industry associations: «Istanbul
Apparel Exporters Association» (IHKIB), Association of Fur Industry
and Entrepreneurs KSIAD, Russian Association of Fashion Industry
Participants (RAFI), Export Support Centre of Voronezh Region, National
Footwear Union (NFU) of Russia, Uzcharmsanoat Association, as well
as International Fur Federation (IFF) and Beijing Yabaolu International
Chamber of Commerce (BYICC).

Mustafa Pashahan, Vice-President of Istanbul Textile and Raw Materials
Exporters Association IHKIB, shared data and plans to increase the
presence of Turkish brands in Kazakhstan: in 2015, 10 manufacturers
from Turkey took part in the CAF business session, and in the autumn
season 2023 there will be 76 fashion companies.

«Trade with Kazakhstan occupies an important place in our exports.
Last year we exported $250 million worth of goods to Kazakhstan. In
the first half of this year, we increased exports by 80 per cent compared
to last year. In six months, we have reached a volume of $193 million.
Of these, about 25 per cent of imports of ready-made garments to
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KpynHeiilume B LiEHTpanbHO-a3naTckoM PervoHe NpodeCcoHarbHble BbICTABKY
Central Asia Fashion Autumn-2023, a Takke MexayHapoaHasi BbiCTaBka 06yBM,
Mexa, KOoxu n akceccyapos Elite Line obbegunHunu cneynanuctoB no 3akymnkam,
nNpou3BoaMTENE, AM3alHEPOB W OPYTUX UIPOKOB MHAYCTPUWM Moabl u3 10 cTpaH
Mupa. 3a Tpu fOHA OusHec-ceccum cTenabl 156 ydyacTHMkoB nocetunm 7100
npoeccroHanoB ¢allH oTpacnu. B nx uucne Gaiiepbl 1 npeactasuteni fashion
putenna u3 KasaxcraHa, KblprbiactaHa, Ysbekuctana, Poccuun, TamkukuctaHa,
TypKMeHWCTaHa 1 Opyrix cTpaH. beaycnoBHbIMM Mugepami Mo NOCELAEMOCTH yxe
He nepBbIil Ce30H cTaHoBATCS KasaxcTtaH, KbiprbiacTaH v Y3bekuctaH. OpraHusaTopsi
OTMEYaKT: MHTepec 1 obLlee KOnM4ecTBO NPOdECCHOHanbHbIX CNELUanucToB no
3aKynkam B 3TWUX CTpaHax HeyKMOHHO pacTeT, W, 3HauuT, pbiHOK fashion puteina
3[1eCb B aKTUBHOI CTaguu pasBuTys.

MaBunboH 32-1 mexpyHapogHon BbicTaBku mogbl Central Asia Fashion Au-
tumn-2023 OchmupanbHyl0 LEPEMOHNIO OTKPLITUS MOCETUMM MOYETHBIE TOCTU U3
Typumu, BermkobputaHum, Poccun, Y3bekucTaHa, B uncne Kotopbix IeHeparnbHbIn
koHcyn Typeukon Pecnybnuku B . Anmatsl Anu Poi3a AkbIHDKbI, Buue-npesngeHt
Crambynbckoii accoumaumm akcnopTepoB TekcTuns u coipbst «IHKIBy Mycrada
MawaxaH, 3amecTuTenb npegcefatens Accouuauun «YavapmcaHoaT» Papxog
HypmyxammeoB, vpekTop no (hHaHcam M y4acTuio B robarnbHbIX MEPONPUSTUSIX
International Fur Federation KupaH Maxmya, MpeaungeHt HO «Poccuitcknin nywHo-
mexoBom coto3» (PIMMC) Cepreinnt Cton6os.

Konnekumm cesoHa oceHb-3uma 2023/24 u3 Utanum, Fepmanumn, ®panuynm, Typuum,
Poccum 1 Kutas ctano Bo3MOXHbIM Npe3eHToBaTh NpodeccnoHarnsHeM Banepam
Brnarogaps cTpaTernyeckon nopaaepxke HaumoHanbHbIX NPOUIbHBIX accouuaLmi
nHayctpum mogpl: «Istanbul Apparel Exporters Association» (IHKIB), Accoumatm
MeX0BOM npoMmbllneHocTn u npegnpuHumatenen KSIAD, Pycckon accoumatmm
yyacTHuKoB eLueH-nHaycTpum (PASW), LieHTpa nogaepxkm akcnopTta BopoHeskckon
obnactn, HauuoHanbHoro o6yBHoro cowsa (HOBC) Poccum, Accoumaumm
«Y34yapmcaHoaty, a Takxe MexayHapoaHon ®eaepaummn Mexa International Fur Fed-
eration (IFF) u MekuHckon mexayHapoaHon Toproor nanate «f6aony» (BYICC).
Buue-npesunneHt CrambynbCkoi accouuaLmn 3KCTOPTEPOB TEKCTUNSt M Chipbs
[HKIB Myctadpa lNawwaxaH nogenuncs faHHbIMW WU NraHaMy no pocTy NpucyTcTBUS
TypeLknx Mapok B KasaxcTaHe: Tak, B 2015 rogy B 6usHec-ceccun CAF npuHumanm
yyvactve 10 npoussogutenei n3 Typuum, a B oceHHeM ce3oHe 2023 ropa yxe 76
fashion-komnanmin.

TopxeCTBeHHas LiepeMoHus OTKpbITus 32-i MexayHapoaHomn BbicTaski Moabl CAF
«Toprosns ¢ KasaxctaHOM 3aH1MaeT BaxxHOe MeCTO B HalleM akcnopTe. B npoLurnom
rofly Mbl 3KCnopTupoBanu B KazaxctaH ToBapoB Ha 250 MnH fonnapos. B nepsom
nonyroguy 3Toro roga Mbl yBennuumn akenopT Ha 80% No CpaBHEHWMO C MPOLLbIM
rogom. 3a nonroga mbl gocturnm obbema B 193 MnH fonnapos. M3 Hux okono 25%
nmnopTa roToBoi oaexapl B KasaxctaH ocylecTsnsetcs u3 Typuuu. Hageemcs,
yTO B BnMKanlume rogbl Mbl CMOXEM YBENWYMTb JTOT nokasaTtenb. Mbl npuaaem
OonbLuoe 3HaueHwe Bbictake CAF, koTopast SIBNSIETCS Camoi BaxHOM B peruoHey, -
nopyepkHyn Myctada MatuaxaH.

Creng npousBogntens w3 Kutas Bce 6orbluMM MHTEPECOM  KasaxcTaHCkue
3KCMO-OM3HEC-NPOEKTLI  MOMb3YHTCS Yy MPOM3BOANTENEN OrkHero 3apybexbs:
TaK, B TEKyLUEM Ce30He LUMPOKO MpeAacTaBneHbl Mapku n3 Kutas u YsbekuctaHa.
lMpom3BoauTeNnn Ha cTeHAax oTMevaloT: KazaxcTaH 3aHMMaeT 0fHO U3 NepBbIX MecT
Ans akcnopTa.

3amecTutens  npeacegatens  Accouuauumn  «Y3vapmcaHoaT»  ®apxon
HypmyxammenoB Kak nogvepkHyn 3amectutenb npegcegatens Accoumaumm
«Y34apmcaHoaT» ®apxog HypmyxammegoB u3 YsbekuctaHa: «CerogHs Ha
BbICTaBKe y4acTBylOT 13 NpeanpusTMin accoumauum «Y3dapmcaHoat». B npownom
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Kazakhstan are from Turkey. We hope that we will be able to increase
this figure in the coming years. We attach great importance to the CAF
exhibition, which is the most important in the region,» Mustafa Pashahan
emphasized. Kazakhstanis expo-business projects are attracting more
and more interest from producers from neighbouring countries: for
example, brands from China and Uzbekistan are widely represented this
season. Producers at the stands note: Kazakhstan occupies one of the
first places for exports.

Farhod Nurmuhammedov from Uzbekistan, Deputy Chairman of the
Uzcharmsanoat Association, emphasised: «Today, 13 enterprises of the
Uzcharmsanoat Association are participating in the exhibition. Last year
Uzbekistan exported more than 460 million dollars. And Kazakhstan is
one of the first in this list: last year 16.5 per cent of exports went to
Kazakhstan, after China and Russia. That is why participation in such a
large event is a great opportunity for our enterprises and manufacturers».

«Expo/ Business/ show» - the three key components of the Central Asia
Fashion International Exhibition, despite the lightness of the summer
season, were reflected in the maximum number of deals, contracts
and purchases made by buyers. Bright and commercially successful
models of fashion brands received pre-orders literally from the catwalk.
During three days of the exhibition, about 50 brands presented their new
products non-stop on professional models.

«This season | didnit leave a single penny of budget reserve, because
| channelled everything into pre-order. The budget for the new season
was made quickly and confidently, | have been a client of this exhibition
for more than 10 years and every time | find something new,» says
Dinara Imanalieva, a buyer from Shymkent.

The fourth International Exhibition of Footwear, Fur, Leather and
Accessories Elite Line also requires special attention this season.
The project proves its efficiency and is gaining momentum, which is
confirmed by the interest of international participants and partners. Thus,
along with foreign participants of the event, for the first time business
delegates from London visited Kazakhstanis exhibition: representatives
of the world-famous International Fur Federation (IFF).

As Kiran Mahmood, IFFis Director of Finance and Global Engagement,
noted: «We continually seek to partner with key players in the fur industry
to promote best practices, ethical standards and sustainable growth.
Kazakhstanis active role in the fur market is in line with our vision and
we look forward to strengthening partnerships with the countryis fur
industry stakeholders.»

Manufacturers of footwear and accessories also emphasise their
interest in the region. Thus, for the first time this season, Euro Shoes,
a specialised expo-project widely known to many buyers and fashion
industry specialists, became a partner of Kazakhstanis Elite Line
exhibition.

Industry professionals note - the industry requires unity and common
solutions. «We see that the world is changing incredibly fast. And of
course, we try to respond to these changes quickly. Therefore, we
see further development of the industry as a whole only in unification.
It is gratifying that we are coming to the exhibition in Kazakhstan for
the second season already. In our opinion, this is the most rapidly
developing, progressive, professional and long-standing exhibition
among all regional expo-projects in the world,»

emphasised Jan Belyaev, General Director of the National Footwear
Union (NFU) of Russia and Founder of the Euro Shoes premiere collection
international footwear exhibition. The organizers achieved their goals:
almost all exhibitors signed contracts with buyers and noted increased
demand for some items.
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rogy Y3bekucTaH akcnopTupoBan Ha cymmy bonee 460 mnH fonnapos. M KasaxcTaH
3aHWMAET OJHO W3 NEPBbIX MECT B 3TOM ChMcke: B mpolusiom rogy 16,5% akcnopta
npuwnoch Ha Kasaxcrad, mocne Kutas n Poccun. MIMeHHo moaTomy yuactvie B
TaKkoM KpYMHOM MeponpusTum - 60nbluas BO3MOXKHOCTb 151 HALMX NPEeAnpUsTAN 1
npoussoauTeneiy.

Moka3 konnekuun Ha CAF «Expo/ Business/ Show» — Tpu Krio4YeBbIX KOMMNOHEHTA
MexzyHapogHol BbicTaBki Moabl Central Asia Fashion, HecmoTpsi Ha nerkocTb
NETHEro Ce30Ha, BbIPa3WMCh B MaKCUManbHOM 4WCTe 3aKMOYEHHbIX COEmoK,
KOHTDaKTOB i 33KVIOK CO_CTODOHbI Gaﬂeoos.,:r'lpkm " Kmmeqecm CrelUHble

+ - Xy | | a ¥ » L |

MOZENM MOZHbIX MapoK Nonyyanu npeasakas bykeanbHo ¢ noguyma. Bee Tpu gHs
BbICTABKM HOBWHKM HarmsigHO Ha npodeccuoHanbHbIX MOAENSX NMPEACTaBUMM HOH-
cTon nopsigka 50-n 6peHaoB.

«B 3TOM Ce30He 51 He OCTaBMMna HU Komeiku 3anaca btomkeTa, NOTOMY YTO BCe
HanpaBuna Ha npefsaka3. biogpkeT coctaBuna GbICTPO U yBEpPeHHO, 5 yxe bonee
10 neT KNMeHT 3TOM BBICTABKM M KaX[bIM pa3 HaXoXy YTO-TO HOBOEY, - AEnUTCS
Gantep u3 ropoga LWeimMkeHT [uHapa VimaHanvnesa. Ocoboro BHUMaHUS B TEKYLLEM
ce3oHe TpebyeT u cocTosBlascs yeTBepTas MexayHapoaHas BbicTaBka 00y,
mexa, koxu n akceccyapos Elite Line. MpoekT AokasbiBaeT 3GhEKTUBHOCTb W
HabupaeT 060pOThI, YTO NOATBEPKAAETCSH MHTEPECOM MEXAYHAPOAHBIX YHACTHUKOB
1 napTHepoB. Tak, Hapsiay C MHOCTPaAHHbIMW y4acTHUKaMU MepOnpUsITUS BriepBble
Ka3axCTaHCKylo BbICTABKY noceTunu 6usHec-aenerathl U3 JIoHOOHa: NpencTaBuTENN
BCEMWUPHO M3BECTHOI KpynHeiwuen MexayHapoaHor ®efepauumm Mexa International
Fur Federation (IFF).

Kak oTmMeTuna gupekTop no drHaHcaMm 1 y4acTuio B rnobanbHbix MeponpusTusix IFF
KupaH Maxmyg: «Mbl NOCTOSIHHO CTPEMUMCS COTPYAHMYATb C KIHOUYEBLIMI UTPOKaMK
MEXOBOM MHAYCTPUW 4115 NPOABYXEHUS NYYLIMX MPaKTUK, STUMECKUX CTaHAApTOB W
YCTONYMBOrO pocTa. AKTUBHAs ponb KasaxcraHa Ha MEXOBOM PbIHKE COOTBETCTBYET
HalleMy BUMOEHMIO, U Mbl C HETEPNEHWEM OXWUOAEM YKPEMNEeHUs mapTHepCTea C
3aMHTEPECOBAHHBLIMW CTOPOHAMM MEXOBOW OTpaCcI CTpaHbI».

[upektop mo cuHaHcam M yyacTio B rnobanbHbix meponpustuax IFF KupaH
Maxmyn VHTepec k per1oHy nogyepkvBatoT 1 npou3soamTeny obysu 1 akceccyapos.
Tak, BnepBble B 9TOM CE30HE MapTHEPOM Ka3axCTaHCKoM BbicTaBkw Elite Line
CcTan LUMPOKO W3BECTHbI MHOrMM Oanepam 1 cneumanuctam fashion otpacnu
cneuunanuanpoBaHHbIil eXpo-npoekT Euro Shoes.

Y

lMpodeccroHanbl 0Tpacnu 0TMEHAIOT — MHAYCTPUS TpebyeT 06beanHeHNs 1 0BLMX
pelleHnin. «Mbl BUOMM, YTO MUD MEHSIETCS HEBEPOSITHO BbICTPO. M KOHEYHO, Mbl
CTapaemcsl Ha 3TV M3MEHEHWs pearnpoBaTb Toxe BbicTpo. MMoaTomy AanbHeiiwee
pasBUTME UHOYCTPUMW B LEMOM Mbl BUAMM TONbKO B 06beauHerHun. OTpagHo, YTo Mbl
npuesxaeM yxe BTOPOV CE30H Ha BbicTaBky B KasaxcTaH. Ha Haw B3rnsg, 370 camas
ObICTPO pa3BMBatoLLasCs, NPOrpeccuBHasi, NPOMECCMOHanbHas 1 C MHOroNeTHen
NCTOpUEN BbICTaBKa CPeay BCEX PETMOHANbHbIX EXPO-NPOEKTOB MIPaY, - MOLYEPKHYN
eHepanbHbIn  aupektop HaumoHansHoro obysHoro cowsa (HOBC) Poccun w
OcHoBartenb MexayHapoaHon BeicTaBki 0ByBu Euro Shoes premiere collection AH
benses.
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Ege Deri ve Deri Mamulleri ihracatcilan Birligi Baskani Erkan Zandar;

Dunya'da urune talep kalmadi, bedavaya versekte alan yok

Tiirkiye’de ihracatin en kidemli sektorlerinden olan, emek yogun sektorlerden deri ve deri mamulleri sektorii, yiiksek enflasyon,
hammadde ve isgilik maliyetlerindeki artis, buna karsin diisiik déviz kurlan nedeniyle zor bir siiregten gecerken, diinya genelinde
talebinde olmamas! yiiziinden ihracattaki diistisiin derinlesmesine engel olamiyor.

Ege Deri ve Deri Mamulleri ihracatcilar Birligi
Ydnetim Kurulu Bagkani Erkan Zandar,

dinya genelinde deri ve deri mamulleri
drdnlerine talep olmadidinin altini ¢izdi. Zandar,
“ithalatcilarda da para bitti, siparis veren, fiyat
teklifi soran kalmadi. Bedavaya versekte alan
yok” diyerek deri ve deri mamulleri ihracatinin
icinde bulundugu durumu &zetledi.

Ege ihracatci Birlikleri’'nde dlizenlenen, Ege
Deri ve Deri Mamulleri ihracatgi Birligi Mali
Genel Kurul Toplantisinda konusan Zandar,
“TUrkiye’nin deri ve deri mamulleri ihracati
2023 yilinda yuzde 9,5’luk erimeyle 2 milyar
56 milyon dolardan 1 milyar 860 milyon dolara
dustd. 2024 yilinin ilk ceyreginde inracattaki

gerileme daha da artti ve ylzde 28’lik ihracat
kaybi yasadik. Ihracatimiz 568,6 milyon
dolardan 409,5 milyon dolara indi. 2024 yilinin
kalan diliminde de ihracat toparlanacak gibi
durmuyor” diye mevcut durumu dzetledi.

“Kimse sermayesini Urline baglamak istemiyor”
seklinde konusan Zandar, sozlerini sdyle
sUrdUrdy; “Pandemi sonrasinda ithalatgilar
bizlere normalin Uzerinde siparis verdiler.
Klresel ekonomideki resesyon nedeniyle talep
distiigu icin stoklarini eritemediler. ithalatcilar
artik stok maliyetine katlanmak istemiyor,

talep olmadigi ve finansman bulamadiklari

icin yeni siparis vermiyorlar. Bu da ihracat
gerceklesmelerinde kendini gosteriyor.”

20

Ege Bolgesi’'nin ihracat diististi daha sinirh
kaldi

Ayakkabl, saraciye, deri konfeksiyon ve post
deri alt sektérlerini blinyesinde barindiran Ege
Deri ve Deri Mamulleri ihracatcilan Birligi’nin
ihracat performansinin Turkiye genelinden
goreceli daha iyi oldugunu dillendiren EDMIB
Baskani Erkan Zandar, “Ege Bolgesi’nden
yaptigimiz deri ve deri mamulleri inracati

2023 yilinda ytzde 4,8’lik dustUsle 191 milyon
dolardan 182 milyon dolara geriledi. 2023
yilinda Turkiye’nin deri ve deri mamulleri
ihracatindaki azalis yizde 9,5 olmustu.

2024 yilinn ilk ¢eyreginde Turkiye genelinde
sektorimuzan ihracatl yuzde 28 erirken, Ege
Bolgesi’nin deri ve deri mamulleri ihracatindaki
inis ylizde 18 seviyesinde kaldi. EDMIB olarak
italya, Kazakistan, Almanya, Hollanda, Suudi
Arabistan ve TUrkiye'de Metaverse ortaminda

[ 327 - e

gerceklestirdigimiz sanal ve fiziki pazarlama
faaliyetlerinin inracatimizdaki dtstsun sinirli
kalmasinda etkili olduguna inaniyoruz. 2024
ylinda da butgemizin izin verdigi cercevede
pazarlama faaliyetlerimizi dijitallesmeninde
destegiyle strdurecegdiz” seklinde konustu.
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Deri ihracatinin yildizlari é6dullendirildi

Ege Deri ve Deri Mamulleri ihracatgilan Birligi,
sektorde bozulan morallerin dizelmesi adina
2023 yil mali genel kurul toplantisiyla, “Deri
ihracatinin Yildizlarn Odil Téreni”ni birlestirdi.

“Deri Ihracatinin Yildizlar Odul Téreni’nde;
EDMIB, 2023 yilinda 1 milyon dolar {izeri
ihracat gerceklestiren 39 Uye firmayi
ddullendirdi. EDMIB’in 2023 yili ihracatinin
yUzde 67’sini gergeklestiren firmalar arasinda
ayakkabl sektort 29 firmayla temsil edilirken,
saraciye sektorl deri ihracatinin yildizlarina 4
firmasinin girmesini sagladi. Deri konfeksiyon
sektdrU ve deri sektért 3’er firmayla

“Deri ihracatinin Yildizlan Odul Téreni’nde
kendilerine yer buldular.

Ege Deri ve Deri Mamulleri ihracatcilan Birligi,
“Deri lhracatinin Yildizlar OdUl Téreni’nde ilk
Uc sirada;

“Lider Deri Urlinleri San. Tic. A.S., Sepiciler
Caybasi Deri Sanayi ve Ticaret A.S. ve
Agamoda Deri Konfeksiyon San. Tic. A.S.”
firmalari siralandi.

Altin kategorisinde; Eskatek Deri San. Tic.
Ltd. Sti., Marc Chantal Deri ve Tekstil Urtinleri
San. Tic. Ltd. Sti. Narinbebe Ayakkabi Tekstil
ve Gida San. Tic. Ltd. Sti. firmalan 6dUle hak
kazand!.

“Asorti Ayakkabi Pazarlama San. Tic. Ltd. $ti.,
Hakem Ayakkabi ve Malzemeleri San. Tic. Ltd.

Sti, On-Ar Ayakkabl Kalip Sanayi ve Ticaret
Ltd. Sti., Pollyboot Is GUvenligi Dis Tticaret

21

A.S., Sepici Grubu Deri Pazarlama A.S. glimis
kategoride 6dul mutlulugu yasayan firmalar
olurken, bronz kategoride 6dul alan firmalar;
“Adnan Ayakkabi Canta ve Deri Mamulleri San.
Tic. Ltd. Sti., Aksin Kundura San. Tic. Ltd.

Sti., Artkiy Deri Mamdlleri San. Tic. Ltd. Sti.,
Assa Ayakkabicilik San. Tic. Ltd. Sti., Bertoni
Ayakkabi ve Deri Mamulleri San. Tic. A.S.,
Burre Ayakkabi San. Tic. Ltd. $ti., Derkimpa
Deri Sanayi Dis Ticaret A.S., Dogo Tasarim
San. Tic. A.S., Duru Deri Ayakkabi Tekstil
Ticaret ve Sanayi Limited Sirketi, Ertugrul Deri
ve Tekstil San. Tic. Ltd. Sti., Fatih Ustiindag
Dis Ticaret, Gengler Deri Mamuilleri Ayakkabil
San. Tic. A.S., Gloria Deri Dis Ticaret A.S.,
GUndogdular Deri Saraciye Tic. Ltd. Sti., HC
Simin Dis Ticaret Ayakkabi San. Tic. Ltd. Sti.,
HUdaverdi Spor Malzemeleri Sanayi Ticaret

ve Pazarlama Limited Sirketi, Huseyin Dindar
Diindar Ayakkabi, LBR Ayakkabi ihracat ve
ithalat Limited Sirketi, Levossa Ayakkabi imalat
Sanayi ve Ticaret Limited Sirketi, Murat Guler
Guler Kundura, Nevzat Onay Ayakkabi ve Deri
Mamulleri San. Tic. Ltd. $ti., Penta Ayakkabl
Deri San. Tic. A.S., Seckin Comfort Ayakkabi
Otomotiv San. Tic. Ltd. Sti., Seray Ayakkabi ve
Terlik San. Tic. Ltd. Sti., Ulutas Deri Mamulleri
imalat Pazarlama San. Tic. Ltd. Sti., Yanki Dis
Ticaret Ayakkabl insaat Sanayi A.S., Zandar
Dis Ticaret Limited Sirketi” bronz kategorisinde
6dul mutlulugu yasayan firmalar oldu.

Ege Deri ve Deri Mamulleri ihracatgilari

Birligi, 2023 yil mali genel kurul toplantisinda
Yonetim Kurulu ve Denetim Kurulu, 2023 il
faaliyetlerinden dolayi oy birligiyle ibra edilirken,
2024 yili is programi benimsendi. EDMIB 2024
yill bltcesi .. olarak kabul edildi.
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SEUL FUAR

The International Fur Federation hosts its annual Fur & Leather fair in Seoul, showcasing luxury Fur & Leather collections from 10
different international markets.

Spain, Turkey, China, Hong Kong, Canada, Belarus and Russia. Their
collections showcased a wide range of women and men outerwear
and accessories, mixing fur with other precious fabrics such as
cashmere, wool, lace and silk. There was also a variety of collections
of classics, trendy, modern and fashionable items. The types of furs
presented ranged between Sable, Mink, Fox, Chinchilla, Bobcat,
Shearling and others.

The 4th edition of the International Fur and Leather exhibition, in Seoul,
has just wrapped 3 days of exciting network opportunities, successful
transactions, and a host of international exhibitors showcasing their
collections to the thriving Korean market.

Hosted at the Grand Intercontinental Parnas, an iconic location fit

to host this boutique luxury event, the fair focused once again on
driving footfall that is fully focused on fur and leather products, and
at attracting department store buyers, fashion boutiques, showroom
buyers, designers, influencers, and media.

The international Fur Federation, was proud to see over 70% of
exhibitors return to the 2024 edition, showing a strong confidence and
support to the fair, and welcomed 3 new brands. Exhibitors conveyed
a positive outlook, with the Korean market showing strong demand
and interest.

In attendance, were also a list of government officials, including Mr
Konstantinos Daskalopoulos, Head of office of economic diplomacy
at the Greek embassy in Seoul, a representative of the Turkish
ambassador, as well as delegates of the Spanish chamber of

We look forward to hosting the next fairs, returning to our loyal
commerce and Belarus.

customers, and exploring new markets to open new business

A carefully select list of 20 premium exhibitors were on show, opportunities for our fur community.

representing 10 foreign markets including Italy, Greece, Germany,
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Furmark® up and running: Over 30,000 [abels to hit the shops of fur retailers across
the globe as Furmark® the global traceability system, sets its sights on expansion.

Since its launch in September 2021, Furmark®, the global certification
and traceability system for natural fur, has managed to gather an
impressive over 200 manufacturers to join the system and provide
natural fur garments to a global network of retailers. This has resulted
in over 50,000 Furmark® garments currently available in international
markets; on shopfloors, in department stores, and online, and that
number looks set to grow daily.

This expansion is expected to more than double in the next year, with
an ambitious target of over a million labels going into markets in the
next two years.

Following the growing demand from luxury brands and groups to
expand the Furmark® certification, the IFF plans to further advance
the system to incorporate additional fur types, including Chinchilla and
Nutria, as well as working with the Shearling industry to develop new
protocols to certify Shearling. Currently, the Furmark® system includes
the following fur types: Mink, Fox, Finnraccoon, Swakara, Farm-raised
Sable, Wild Sable and Wild Fur.

In addition, Furmark® will also be introducing a new aspect to the
system, focusing on remodelling and repairing. The IFF has introduced
a new functionality within the system, which will not only enable
modification by Furmark® certified manufacturers using Furmark®

certified pelts, but will also hold a record of maintenance. This enables
the consumer to have confidence that the fur they’re purchasing is
traceable as well as trackable with all its maintenance records on file,
promoting longevity and durability.

Mark Oaten, CEO of the International Fur Federation (IFF) said: “It is
excellent to see just how many businesses Furmark® has been able
to engage over the past year alone, and as a result, we are able to
already offer international fur consumers today a wide selection of fully-
certified, natural fur garments. And this is just the first year. Our future
growth and expansion plans give us the confidence in the future of fur
fashion retailing. Furmark has certainly set a precedent amongst the
fashion industry with the level of transparency we have been able to
show through the supply chain.”

The Furmark® system allows customers to buy and wear natural fur
with total confidence that their garments are guaranteed to have met
strict animal welfare standards and considerations for environmental
standards. The system was developed by the International Fur

Federation (IFF) with input from a governance body; including

luxury goods conglomerates, Baltic Control, Chainpoint, Nilorn,

Filk, independent scientists, as well as experts in conservation,
sustainability, and chemicals. Every Furmark® garment comes
complete with a unique, counterfeit-protected, alphanumeric code,
which provides full traceability details to the consumer, including the
fur type, fur origin, which animal welfare programme it falls under, the
manufacturer, and the place of manufacture.’

The IFF remains optimistic about the future. Mark Oaten concluded:
“Amongst all the uncertainty and hardships we’ve faced, with the
pandemic, the sanctions in Russia, and the multiple lockdowns
throughout China, much like many other industries, the fur industry has
certainly operated in ebbs and flows. However, behind-the-scenes,
the people of this industry have shown incredible resilience, and have
come together in a way that can only incite optimism and excitement.
One thing is certain; the Furmark® system has shaken up the game. If
people had doubts about buying or wearing natural fur, then they have
been unequivocally answered with Furmark®.”
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The 49th Kastoria International Fur Fair exceeds all expectations,
highlighting its role in the worldwide fur industry

The 49th Kastoria International Fur Fair (KIFF) ended on a positive note on Saturday, April 27, surpassing all expectations and
highlighting its role in the industry worldwide. A total of 87 exhibitors from Greece, ltaly, Hungary, Germany, China, Croatia and Finland
participated, who had the opportunity to present their collections for the AW24/25 season.

With the number of visitors considerably increased compared to last Kazakhstan, Kuwait, Kyrgyzstan, Mongolia, Netherlands, Poland,
year, significant business transactions and new customer introductions  South Korea, Romania, Russia, Serbia, Spain, Sweden, Turkey,

were made. It was the largest number of trade visitors recorded to Ukraine, and the USA. Exhibitors praised the standard of buyers who
date, coming from Austria, Belarus, Belgium, Bosnia-Herzegovina, were interested in all the items on offer (fur garments, accessories, fur
Bulgaria, Canada, China, England, France, Germany, Georgia, Italy, skins, and leather goods).

MANZARI

The Fashion Gala Show took place on Thursday, April 25 in the specially designed area of the International Exhibition Center of Kastoria with the
participation of 11 fur manufacturing companies, which presented the AW24/25 trends. A cocktail party followed in honor of the exhibitors and
trade visitors.

B O
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The 49th KIFF was co-organized by the Kastorian Fur Association, The support of Enterprise Greece and the sponsorship of SAGA
TIF-HELEXPO, the Region of Western Macedonia, the Regional Unit of ~ FURS OYJ Auction House — strategic partners of the exhibition —
Kastoria, the Municipality of Kastoria and the Municipality of Voio. significantly contributed to meeting objectives.

Chen

The year 2025 will be a milestone as KIFF will be celebrating its 50-year anniversary in the global fur industry. The event is to take place at the
state-of-the-art International Exhibition Center of Kastoria, the most contemporary and only certified exhibition center in the Balkans. The date of
the 50th event is to be announced.
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18 - 20 .- 2024

5 INTERNATIONAL EXHIBITION 5 MEXAYHAPOAHASR BbICTABKA
Crganier / Dprarnaieg SHOES,FUR, LEATHER OBYBWN, MEXA,
CaTeExpo AND ACCESSORIES KOXWK 1N AKCECCYAPOB

***Almati-KAZAKISTAN***

S5.ULUSLARARASI DERI-KURK & AYAKKABI FUARI

KAZAKISTAN VE ORTA ASYA’NIN EN BUYUK DERI - KURK, AYAKKABI FUARI
CENTRAL ASIA FASHION iLE AYNI TARIHTE AYNI YERDE!

***Genel Bilgiler :

Fuar, 34. st dizenlenecek olan, Kazakistan ve Orta Asya’nin en blyiik
moda fuari Central Asia Fashion ile ayni tarihlerde ve ayni yerde
diizenlenmektedir.

Gectigimiz donemlerde; Tirkiye basta olmak lizere 15 llkeden toplamda
200 marka ve Kazakistan basta olmak lizere Orta Asya bolgesinden 7000
civarinda (tek kayit) alici yer almaktadir.

Fuar ile ilgili video ve detayh bilgilere;
http://eliteline.kz/en/ web sitesinden ulasabilirsiniz.

Uriin Gruplan:

Deri ve Kurk Giyim, Ayakkabi, Deri Canta, Kemer vb..

Deri Eldiven, Deri ve Kiirk Sapka

Deri ve Kurk Aksesuar vb..

Fiyat / Tesvik:

Fuar katihm bedeli m2 fiyati: IHKIB tarafindan aciklanacaktir.

iHKIB Milli katilimi ile devlet desteginden faydalanabilirsiniz.

2024 Milli Katilim Destege Esas Tutar: 12025 TL* m?

(Mikro ve Kiigiik isletmeler Destege Esas Tutar : 12883 TL*m2)
Katihm:

Oncelikle m2 talebinize istinaden tarafiniza yerlesim plani gonderilecektir.
Yerinizi onayladiktan sonra belirtilen tarihe kadar, iHKIB tarafindan fuar
kaydinizi ve sézlesmenizi yaptirabilir, katiiminizi kesinlestirebilirsiniz.
Odemeler sadece iHKIB tarafindan firmalara iletilecek hesap numaralarina
yapilacaktir.

ITALY 15 Ulkeden 200 uluslararasi

marka katilmaktadir.

RUSSIA
Greece. UAE, Ukraln vhb.
S MOLDOVA tlkelerden katiimcilar...

Kazakhstan & CIS bdélgesinden
TURKEY her donem yaklasik 7000 alic.

GROUP PARTICIPATIONS

it -

“ Ozellikle Kiirk & Deri ve Ayakkabi sektoriintin Orta Asya’da vazgegemedigi ihracat pazarinda ;
Tiurkive’nin Hedel Pazarinda siz de ver almak igin:

ELITELINE “18 - 20 Agustos 2024™ deki fuarda yerinizi ayirtin!..*

Detayh Bilgi ve Katim lgin:
International Sales Office

CATEXPO International Office for Marketing & Operation
Istanbul, Turkey

Tel.: +80 212 320 18 46 - Fax.:+90 212 320 18 56
info@catexpo._net,info@eltfuar.com

www.sltfuar.com
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17t% INTERNATIONAL

EXHIBITION-FAIR

UzCharmExpo

AS IA 2 0 / expo@uzcharm.com
www.uzcharmexpo.uz
¥ . - :

. a

LEATHER, FOOTWEAR  15-16-17
ACCESSORIES OCTOBER
FURAND WOOL AND UZEXPOCENTRE
LOCALIZED PRODUCTS PAVILION 1.2
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OUR PARTNERS:

DONNOR
EXHIBITION

» CaTEXpO
Ministry of Investment, “yZCHARMSANOAT”

Industry and Trade of the ot P
Republic of Uzbekistan Siger e Vrg SHOESSTAR




i 17.18.19 o
tanning SEPTEMBER 2024

tech MILAN - ITALY tanang

tech

INTERNATIONAL simactanningtech.it

EXHIBITIONS OF
MACHINES AND
TECHNOLOGIES
FOR FOOTWEAR,
LEATHERGOODS
AND TANNING
INDUSTRIES

oo B 5 e

IMPROVE YOUR WORK

PROCESS BETTERMENT - ERGONOMICS . SPEED  AND EFFICIENCY - QUALITY ~ CONTROL
PRODUCT BETTERMENT . PROCESS AUTOMATION - HEALTH & SAFETY . ACCURACY - PRODUCT QUALITY
DIGITAL DATA - WORK ENVIRONMENT . RESOURCE MANAGEMENT . ENERGY SAVINGS - SUSTAINABILITY

% e
=
Ai

FIERA MILANO Organized by: Assomac Servizi Srl | Tel.: +39 038 178 883 | exhibition@assomac.it OFn

///‘ ‘("s’x’\“ I
('/YW "QF% Ministry of Foreign Affairs Ir][A@ \
\% and International Cooperation e

\
TAUANTRADEAGENGY | | RO

MANUFACTURERS OF FOOTMWEAR LEATHERGO00S

madeinitaly.gov.it ‘
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2024 DERI VE DERI MAMULLERI FUAR LISTESI

13/16 0CAK

EXPORIVASCHUH

GARDA

31 0CAK 1 SUBAT

LINEAPELLE

NEW YORK

06/08 SUBAT

PREMIERE VISION

PARIS

18/21 SUBAT

MIFUR

MILANO

18/21 SUBAT

MICAM

MILANO

20/22 SUBAT

LINEAPELLE

MILANO

19/22 SUBAT

EUROSHOES

MOSKOVA

28 SUBAT 02 MART

AYMOD

ISTANBUL

19/21 MART

APLF

20/22 MART

IFF FUR FAIR

SEUL

25/27 NISAN

KASTORIA FUR FAIR

KASTORYA

01/04 MAYIS

AYSAF

ISTANBUL

21/23 MAYIS

UZCHARMEXPO

TASKENT

04/06 HAZIRAN

LESHOW

MOSKOVA

15/18 HAZIRAN

EXPORIVASCHUH

GARDA

02/04 TEMMUZ

PREMIEREVISION

PARIS

18/20 AGUSTOS

ELITLINE

KAZAKISTAN

21/23 AGUSTOS

PREVIEW IN SEOUL

SEUL

15/17 EYLUL

MICAM

MILANO

17/19 EYLUL

SIMAG

MILANO

17/19 EYLUL

LINEAPELLE

MILANO

02/04 EKIM

AMSTERDAM LEATHER SHOW AMSTERDAM

15/17 EKIM

UZCHARMEXPO

TASKENT

13/16 KASIM

ISTANBUL

i ieARN
itiiRARARDN

- gty

0 turkishleather

turkishleather2006




Where Creativity Takes Shape: “Amsterdam’s Premier Fair!”

MSTERDAM
1EXTILE SHOW:

i\

i =
''''''

'Moqse“;xe;wprG;Sw':b"';.\ 4

—

[EATHER SHOW SPECL/L SECTION

02‘04 Octobe‘OZ!

Europaplein 24, 1078 GZ

sl he //,Aefzw;




Leatis

SAINT LAUREN

CELINE pgrss
- NP

|
_ — : A -
——s" ey
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AYTEN DURSUN PARIS -
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LUUIS JUITTON
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Leatiier
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06-08 NIOHA 2023
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OZBEKISTAN TEKSTIL FUARLARI

texworld

TASHKENT

heensed by
Messe Frankfurt Exhibntion Gmb

Ay 6.-8. 11. 20
7

’ part of

TEXPERTIS

apparelsourcing

TASHKENT

cprved by
Maxse Frank hurt Exhibiton Gmb b

Touch the world
\| ot of textiles
: Wf S

NOW in Central Asia

TEXPERTIS

# part of
"5

Nese SENYURT Gil BAYKARA
Tiirkel Fuarcilik A.S. Tiirkel Fuarcilik A.S.
Cep: +90 553 640 70 99 Cep: +90 533 248 11 59

E-mail: nese@turkel.com.tr E-mail: gul@turkel.com.tr ORGANIZATION

www.turkel.com.tr
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GIYSILIK
NATUREL
PITON

TERRA LEATHER |

PITON - TIMSAH

CITB Uriinlerimiz Cites Belgelidir.

e W

[] +9053245609 78
% info@terraleather.com.tr

www.terraleather.com.tr

Q Platform Merter Suites B Blok
Kat: 4 No: 38 Merter / Istanbul




VIOLENZIA

Ziya Deri Tekstil San.Tic Ltd.Sti
Gokalp Mah. 38/1 Sok.No:13/A
Zeytinbrnu / ISTANBL/TURKIYE
TEL: +90 212 665 91 02

www.violenzia.com.tr

info@ziyaleather.com.tr
z.dogan@violenzia.com.tr

q © +90 532 356 33 31
' r':]) ziya.leatherfur



