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Jurdan ve Freeze Bicaklari CGelikli Taban Bicaklar
Ayakkabi taban kenarini ebatlama ve model Ayakkabi i¢ taban ebatlama ve k
verme islemleri igin kullanilir. islemleri igin kullanilir.

Okce Bigaklari
Anhsap Gkgeleri ebatlama ve model verme
islemleri igin kullanilir.



Deri ve Karton Kesim Bicaklari
CNC otomatik kesim makinalarinda deri ve
kartonlari kesme islemlerinde kullanilir.
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Tel: +90 212 671 98 65-66 Fax: +90 212 671 98 99
Gsm: +90 (544) 940 48 44 / +90 (506) 340 90 99
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Aymakoop San Sit. C4 Blok No:35 ikitelli / ISTANBUL
Tel: +90 212 5496085 Fax: +90 212 5491751 Gsm: +90 534 5796011
zweckduly@gmail.com
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SHERLOCK SOON

www.metinayakkabi.com
info@metinayakkabi.com

|@' sherlocksoonshoes
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SektdHrun
Birlestirici Gacu

ikitelli Org. Sanayi Bélgesi Mah. IMSAN San. Sit.
B Blok No: 10 Kiiciikcekmece/Istanbul /TURKEY
T: +90 212 549 27 06 F: +90 212 549 27 66
info@svstekstil.com

SVS TEKSTIL AYAKKABI svstekstil
MALZ. SAN. VE TIC. LTD. STI.
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Az Tatil ok Uretim Bol Kazang

Son gunlerde isverenden calisanina herkes pahaliliktan
bahsediyor. Maliyetlerin Grine yansimasi, satislarin neredeyse
durma noktasina gelmesi, maaglarin yetersizligi, alim gtcunin
azalmasi ... uzayip gidiyor.

Bu kadar ciddi bir sorun yasayan ulkemizde tedbir olarak ne
yaplliyor? Firmalarin kendi icinde aldigi tasarruf kararlarini zaten
biliyoruz ama yasayan bireyler olarak ne yapiyoruz? Ramazan
ayl boyunca erken mesai bitimi ya da 10 guin bayram tatili olunca
kimsenin itirazi olmuyor. Uretime ve kalkinmaya ihtiyaci olan bir
Ulkede tatil gunleri sayisinin azaltimasi gerekmiyor mu? Zam
yagmurlarinin altinda bogulmamak icin tatil planlari yerine Gretim
planlarn yapmamiz gerekiyor.

isverenden iscisine varana kadar tim Ulke hep beraber calisip,
once is diyerek, Uretimi ve geliri artirarak daha verimli, daha rahat
yasamlar stremez miyiz"?

Yeni ve renkli sayllarmizda gorismek Uzere...

Hayriye Canbolat
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CUMHURIYETIMIzIN

imtiyaz Sahibi
HAYRIYE CANBOLAT

Supervisor

EMRE AKSOY

Dergi Tasarim

HAY REKLAM

Yunanistan Temsilcisi

GUNAY EMIN

Kiev Temsilcisi

MiIHRICAN GACHAYLI

Kazakistan Temsilcisi

SALTANAT KENZHALIYEVA

Fransa Temsilcisi

AYTEN DURSUN

iran Temsilcisi

AMIR AYWEZI

Gin Temsilcisi

OKTAY ARSLAN

Grafiker
ONUR KORKMAZER

Yayin Turi / iki Aylik Sireli Yaygin Yayin
Yayin Periyodu / Iki Aylik

Basim Yeri:

C&B BASIMEVI
Litros Yolu 2. Matbaacilar Sitesi
A Blok Zemin kat
No: ZA16 34020 Topkapi / ISTANBUL
Telefon: +90 (212) 612 65 22

Yénetim Yeri:
Yesiltepe Mah. 58 Bulvar Cad.
52 Dok Unver is Mrk. No: 1 K: 3 No: 21
Zeytinburnu / ISTANBUL

www.turkishleather.com.tr

info@turkishleather.com.tr
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Bu dergi igerigindeki tim yazi ve
resimler kaynak gdsteriimeksizin ve
izin alinmaksizin kullanilamaz.

TUm yazilarin sorumlulugu yazarlarina aittir.
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Gelecek icin daha fazla calisacak, sektdriimiizii doniitiirecek,
gelistirecek ve birlikte bilyiitecediz.

AYSAD Yonetim Kurulu Baskani Sait Salici

Uzun yillardir ayakkabi ve ayakkabi yan sanayi sektériinde
sizlerle beraberiz. AYSAD baskani olarak bize AYSAD’I kisaca
tanimlarmisiniz?

36. Yilini geride birakan Ayakkabl Yan Sanayicileri Dernegi AYSAD
Uretici, mumessil, ithalat ve ihracatci firmalar ile ayakkabi tasarimcilarini,
yenilikci ve dinamik yaklasimi ile kucaklayan sektorin ilk ve tek sivil
toplum kurulusu olarak faaliyetlerini devam ettirmektedir. AYSAD

yurt ici ve yurt disindaki fuarlar, sektére 6zel egitim programlari, Griin
tanitimlari, mesleki sorunlarin ¢ézilmesi ve benzeri pek ¢ok konudaki
organizasyon ve girisimleri ile ortak ve daha gUclu bir ses i¢in Uyelerinin
en etkin sekilde temsil edilmesine odaklanmis ve ortak degerlerle
hareket eden kurulustur.

Son dénemlerde diger sektorlerde oldugu gibi ayakkabi
sektdriinde de bir durgunluk gériiyoruz. ihracat verilerinde diisiis
bununla beraber ithalatta da ylkselisi izliyoruz. Siz bu konuda ne
disiiniiyorsunuz?

Bu yalnizca Ulkemizdeki sektdrlere 6zgu bir durum degil. Kiresel olarak
baktigimizda genelde bir durgunluk ve Uretimlerde dists oldugunu
gorebiliyoruz.

Biz kendi tarafimiza bakarsak; Ureticilerin isgilik ve girdilerindeki artig,
maliyetlerini ddviz bazinda yuUkseltti. Pandemi sonrasinda da énce
yUksek talep, sonrasinda dusUk ve orta gelirli tUketicinin alim gtcdnin
ve ihtiyacinin dismesi de sektdriin daralmasina sebep oldu. Yine iklim
degisikligi de sektori zorlayan etkenlerden.

Bununla beraber Rusya’nin Cin ile olan ticaret artisi, Ukrayna ve

Rusya arasindaki savas ve yakin cografyamizda devam eden jeopolitik
gerginlikler, pandemi sonrasinda ttim dinya da degisen is yapma
bicimleri, Uretim modelleri ve degisen nihai tuketici aligkanliklari, trendler
de durgunluga ve daralmaya yol agiyor.

Iscilik ve maliyetlerdeki artis sebebi ile Gilkemizden tedarik edilebilen yan
Urdnlerin maliyeti toplam Uretime yansimasi olarak 6zellikle Uzak Dogu
Ulkelerinden tedarik edilen Urlnlere gore yUksek kaldi. Bu nedenle,
perakendeciler Turkiye'de Uretmek yerine Uzak Dogu’dan ithal etmeyi
tercih etmeye basladi. Ayrica 2023 yilindaki naviun fiyatlarindaki dusus
de ithalati tetikledi.

Rakamlarla konusacak olursak: 2023 yilinda ayakkabi sektdrl ihracat
deger olarak ylUzde 7,6 dusus ile 1 milyar 124 milyon dolar seviyesine
gerilerken daralma miktar bazinda ise ylzde 20’ye ulagsmisti. Yiksek
maliyetler nedeni ile fiyat odakli markalarin TUrkiye’den c¢ekilmesi,
sektorde kg basina ihracat degerinin 7,9 dolardan 9,1 dolara
yUkselmesine yol actl. 2023'te ayakkabi ithalati ise bir dnceki yila
gore ylzde 47 artis ile 962 milyon dolardan 1 milyar 416 milyon dolar
seviyesine yukseldi. Boylece sektdr uzun sure sonrasi ik kez dis ticaret
acigl verdi ve yilin tamaminda acik 147 milyon dolara yUkseldi. Miktar
olarak bakildiginda ise gecen yilin tamaminda 55 milyon cifte yakin
ayakkabi ithalati gergeklestirildi.

Sektorun, istihdamdan maliyetlerin yiksekligine kadar birgok sorunu
var.

Buradan nasill ¢ikariz dersek bizim dncelikle ezberlerimizi bozmamiz ve
alternatif ¢ikis yollar yaratmamiz gerekiyor.

Daha fazla inovasyon’ a, nitelikli personele, teknolojiyi kullanmaya

ve markalasmaya yénelmemiz gerekiyor. Bunun icinde bir zihniyet
devrimine ihtiyacimiz var. Egitimde, Uretimde, finansa erisimde zihniyet
degisikliklerine intiyacimiz var.

Bu konuda dernek olarak sistemli bir sekilde galismalarimiza devam
ediyoruz.

Biz sorunlarin ¢é6zUmu icin yerli Greticinin korunmasi ve Uretiminin
desteklenmesinin elzem olduguna inaniyoruz.

Bu nedenle “Ayadimizi yere yerli basalim” diyoruz. Kamuoyu nezdinde
her platformda yUksek sesle ve sik sik dile getirdigim gibi halkimiz en
az 2 yil yerli Uretim ayakkabi giyse sektdr hem déntsecek hem de
gelisecektir. Yerli sanayi icin, yerli Gretici icin, istihdamin surekliligi icin
halkin bu konudaki destegine ihtiyacimiz var

AYSAF Fuari marka bilinirliligi yliksek ve ristini ispatlamig
uluslararasi bir fuar. Bu fuardan beklentileriniz ne yénde olacak?

Fuarlar sektdrlerin motive ve itici glctdur. Yalniz siparis alimi degil
genis bir network alanidir. Bilindigi Uizere AYSAF Fuarmiz italya’da
dizenlenen Lineapelle’den sonra, ayakkabi yan sanayi konusunda en
blUyUk ve koklU uluslararasi fuardir. Ayakkabi Gretiminde gerekli olan
ttm Urtnlerin sergilendigi alandir.

Global anlamda etkileri devam eden daralmaya ve durgunluga

ragmen AYSAF Fuarimizi 70. kez dUzenlemenin gurur ve onurunu
yaslyoruz. Hedefimiz fuarimizi daha da bUyUtmek ve gesitlendirmek,
zenginlestirmek. Bu nedenle de fuarimizin yurtdisi ziyaretcisini arttirmak
icin baska uluslararasi fuarlara dernek olarak katilim sagladik, tanitim
ve reklam calismalari yaptik. En son fuanmiza 55’i yabanci olmak Uzere
371 marka katild.

Hedefimiz bu rakamlarinda Gzerine ¢ikabilmek.

Sizden son bir mesaj istesek bu ne olurdu?

Kuresel olarak yasadigimiz zor ginlere ragmen, deri sektdrU ailesinin
ferdi olan dernegdimiz AYSAD; Uyeleri ile birlikte, beraberlik ruhuyla
calisacak, Uretecek, Ulke ekonomisine katki saglamaya devam
edecektir.

Gelecek icin daha fazla calisacak, sektdrimuzi donUstlrecek,
gelistirecek ve birlikte bUyltecegiz.
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Desa leather CEO Burak CELET said, “At the point we have
reached today DESA, which started by producing bags for the
market from a workshop on Laleli, in Turkey-Istanbul, owns a total
of four factories in Turkey. It has completed its vertical integration.
“It has a tannery in Gorlu, Istanbul, which has the ‘Leather
Working Group’ ‘Gold certificate’ and is built on an area of 20,000
m2 and has its own accredited laboratories that can process both
fur and sheep fur”

Magazine Leather During our company visits, Desa Deri, the most
important company of Turkey with its visionary history, having store
chains in Turkey and various parts of the world in the field of Leather
Garment, Footwear and Saddlery products, Mr. Burak CELET, the
CEOQ of Desa leather with his visionary perspective we begin our
interview with the kind of hospitality.

Mr. Burak, first of all, we would like to get to know you with your
visionary perspective.

My name is Burak CELET, | was born in 1977 in Istanbul, just a few
years after Desa, 1972, who | consider as my big brother. We are a
family business and the company has always been an integral part of
the family. | grew up in leather business since my childhood, and later |
had the opportunity to direct my school in parallel with my professional
goals related to leather business. After studying Mechanical
Engineering at Istanbul Bogazici University in Turkey, | completed my
MBA in USA on ‘Small business management’ and ‘finance’. After
that, | completed my MSc (master’s degree) on leather tanning and
leather technologies at Nene College in England. First, | started my
own business for a few years, which was cutting and sewing leather
onto leather, turning it into upholstery, and sending it flat packaged

to England, where it was upholstered and turned it into furniture. By
the end of the second year, | had around 220 employees and was
exporting more than 10 million dollars annually. After couple of years of
doing this work and gaining experience, our family company invited me
to join the family business in 2004 and then | rolled up our sleeves for
Desa. Since then, | have been working as a professional at Desa.

So, in order not to give up on your profession, you went to school,
studied at a higher university and the tanning program, and then
returned to Turkey.

That’s right, our profession is a profession where craftsmanship and
engineering are combined and you really need to be hands-on. |
have spent all my summer holidays here since | was six years old.
During my education, | did almost all of my homework and projects

on various subjects here. | also worked hard at the manufacturing
bench. I still enjoy working in production with the craftsmen and solving
problems, when necessary. That’s why our profession is a unique

one that requires its participants to be good engineers and craftsmen
simultaneously. You cannot manage the leather without touching it.
You have to feel, know and and understand what the leather needs; |
think it is both craft and engineering, our job.

Could you tell us about DESA Leather, which was founded by your
esteemed father?

Desa Leather is 51 years old today, born in 1972, and as | said, |

like to consider it as my elder brother. Over the years, along with the
developments in Turkiye, there have been many developments in

Desa as well. When Desa first started, it actually started as a company
exporting handbags to America. Of course, as conditions improved
over time, the company completed both horizontal and vertical
integration. There has been a major correllation between Turkey’s
economic conditions and policies and Desa’s development and
activities over the years. The other day, we started to prepare a book
about history of DESA in honor of the 50th anniversary of the Company
and it will be printed in very near future. While putting the story on the
paper, | realized once again how significantly the economic and foreign
policies of our country have impacted the strategic business decisions
taken by the companyies in Turkey and as well as Desa. What do |
mean; For example, although Desa started its journey by exporting to
a company in America, a few years later it started exporting under its
own brand. Before the first Gulf crisis, the Company had its own office
in Empire State Building, New York, and its own warehouses in New
Jersey. It sells goods under the Desa brand to more than 450 individual
stores and 50 department stores in America. At the same time, he had
his own office in Singapore and another office and distribution center
in Germany. The Company was selling all of its production under the
Desa brand. | am talking about the early 1980s, before the first Gulf
crisis, before ‘Turquality’ was invented in Turkey, the beginning of the
Turgut Ozal period in Turkey, that is, 40 years ago.

However, later on, due to the various difficulties experienced by Turkey
during the Guilf crisis, it was necessary to take a step back from all
these initiatives, and Desa started to grow by producing for important
global brands and acting as a kind of subcontractor for them. On

the other hand, the Company continued its retail activities and never
gave up its own stores, therefore, as you stated, It is one of the most
important retail brands in Turkey’s leather industry. On the other hand,
it has developed its production businesses around the world with
important brands.

At this point today, DESA, which started by producing bags for the
market from a workshop on in Laleli, Turkey-Istanbul, owns a total

of four factories. It has completed its vertical integration. It has a
tannery in Corlu, Istanbul, which has the ‘Leather Working Group’
‘Gold certificate’ and is built on 20,000 m2 and has its own accredited
laboratories that can process both sheep, cow and shearling. Apart
from that, our headquarters, where we welcome you here today
encompasses an area of approximately 18,000 m2 and houses 550
employees, who are involved in design, development and production of
RTW, bags and wallets. Today, it has a factory in Dizce, Turkey, which
produces bags for brands in the luxury segment, with approximately
600 people, in a facility of over 10,000 m2 that we established 20
years ago, that is, right after the 1999 Diizce earthquake. In addition

to all these, we have a relatively smaller, modest facility of 2000 m2,
which we recently opened in Tuscany, Italy, in the region just south of
Florence, where all the luxury brands of the world produce and today
60 people are imployed in this facility. This is the production side of the
business. Apart from these, Desa has approximately 60 stores in the
country, all of which are its own.

Again, there is a very important and long-term partnership with
Desa. For 41 years, Desa has been working on distribution and
sales channels, not on the production side, in cooperation with the
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Samsonite company. This 41-year cooperation has been crowned with
the establishment of a joint venture, after 25 years of distributorship.
In the last 16 years of which we have managed a large region
including Turkey, Azerbaijan, Georgia, Armenia, Northern Cyprus and
the Middle East countries as the Joint Venture partner of Samsonite
Group. Besides all this, of course, | mentioned the ltalian facility, but
the company is no stranger to ltaly and has had his own showroom

in Milan for 12 years. Today, we export our brand 1972 DESA to
boutiques in 34 different countries, reaching from Chile to Korea,
South Korea, Japan, and especially to Italy. Our brand is positioned in
World’s leading boutiques and department stores. Desa started out
as a small family business 50 years ago and has managed to become
highly institutionalized public company quoted in the Istanbul Stock
Exchange. | consider this to be a quite an accomplishment since our
industry is very people dependent and hard to institutionalize.

I would like to know your perspective on the leather industry. Can
we learn your views on vegan and alternative industries?

As long as humanity eats meat and there is a meat industry on Earth,
leather will always exist. Because we actually use a waste of the meat
industry and the food industry and recycle it back into the economy.
Do you know that many more animals and insects are Killed in the
making of a bread compared to producing of one steak? Therefore,

I think veganism is a temporary trend. But above all, | think that the
leather industry actually utilizes a commodity that is thrown away, a
commodity buried in the ground, and brings it back into the economy.
Moreover, as Desa, we do not use skins of any animal that is not raised
for meat industry. Ninety-nine percent of the industry works this way,
and it’s not just for us. We bring a material back into the economy that
would otherwise be garbage. | believe that just as the leather industry
is one of the first professions in human history, it is also one of the
professions that will end at the end of human history, if all professions
are to end.

Mr. Burak, as scientists and researchers say, there are already studies
on the fact that burying the leather of an animal slaughtered for meat
in the ground may cause climate change due to greenhouse gas
emissions.

You mentioned that your current showroom focuses on leather
garment, saddlery and footwear. Can you tell us about your
position in the Turkish domestic market and the industry situation
in the leather industry?

We are one of the leading brands in the leather industry in the
domestic market. There are many valuable brands, but our most
important difference from them is that we are still the only brand that to
a large extent produces its own goods and is able to track its own raw
materials all the way to the farm and has 100% vertical integration. We
are the only Company in Turkish leather industry that is still a producer
and a retailer from raw material to finished good. Therefore, we believe
that we have gained favor and differentiated ourselves in the eyes of
the consumers here.

What is your perspective on leather wear fashion in the European
market?

The leather industry should be evaluated under four main headings.
We have four subsectors. The first is processed leather and fur, the
second is leather wear, the third is saddlery products, and the fourth
is footwear. Among these, footwear are an indispensable necessity.
None of us can go out without wearing shoes. It is okay not to wear
a leather jacket or a leather bag, but footwear are a must and | still
believe that Turkey has a very serious chance in this regard. When

it comes to saddlery products, especially the luxury segment is very
valuable because it is an indispensable status symbol for women,
people use these products as a status symbol. Therefore, it is a sector
that is quite stable and continues with a certain performance over
the years. Leather garments differ somewhat from these. Because
leather garments are a little more influenced by fashion trends.
Leather apparel, on the other hand, is a sector with higher volatility,
as Turkey has experienced many times in the past. However, it is still
an indispensable product in which every wardrobe has one or two
leather jackets in every collection, but it is a product category that is
much more popular in some years and a little less popular in others.
Our 1972DESA brand in Italy is based on both Saddlery and Apparel
products. As | just stated, we are present at Milan Fashion Week and
Paris Fashion Week every season. We reach our end consumers by
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positioning the Desa brand alongside valuable, beautiful boutiques and
well-known luxury brands.

You received an award from the Italian consulate. Can you tell us
about it?

It was a great honour bestowed upon by the ltalian Government.

A reception was held at the Venetian Palace, which is located on

the same land right next to the ltalian Consulate in Istanbul, that is,

at the residence of the Italian Ambassador and Consulate General.
Here, thanks to the organization and nomination of Italian Chamber of
Commerce, every year they select and reward a company that from
Turkey invests in ltaly, and in the same way, they reward a company
from ltaly that invest in Turkey. As companies investing from Turkey,
they chose us and showed us their favor. It was a very motivating and
pleasant experience for us to receivethe Leonardo da Vinci award from
the Ambassador of Italy in Turkey, Mr. Marrapodi. As | said, it is given
only to one company every year, and it was a very pleasant experience
that made us proud and motivated us. Opening a business is difficult,
but yes, it is much more difficult to continue what we do.

Let’s wish you continued success. Thank you very much...
There are fairs held in various countries. Do you attend them too?

We have been attending fairs for many years to follow up, but we do
not just open a stand at the fair ourselves. Since when did this start? It
started since we opened our own showroom.

We can usually meet all of our customers at our showrooms in Milan
and Paris. The fair is a slightly faster and noisier environment, but in our
showroom, you can host our customers in our own world, in the world
of the brand, in a much more comfortable way, take orders much more
calmly, and listen to the needs of the customer much better. Therefore,
we have held many fairs in the past, and we have been continuing

our sales through our showrooms rather than fair organizing for many
years. We believe that we create better quality sales this way.

As your last words, do you have activities in this field of leather
craft training and academia?

As you know, the biggest complaint of the sector is not being able to
find trained workers. You'll never hear anything like this from Desa.
Today, Desa is one of the most important employers in the sector.

We have approximately 2000 employees, 1250 of whom work in
production. We are the only investment in the sector in Turkey-

Diizce. After the 1999 Diizce earthquake, the first or second factory

of our factory investment, Duizce 1st Organized Industrial Zone, was
established in 2005. We took all our friends and young people from the
fields there. They didn’t have any experience in our industry, we trained
them all. When | looked at the numbers the other day, it was necessary
for a statistics, | realized that we have trained over 5000 personnel
over the years. Therefore, we are establishing our own academy within
ourselves. In addition, we always have also formal apprenticeship
schools, we have master instructors in them, and we carry out joint
studies with vocational high schools. Every year, various numbers of
our students receive training in our apprenticeship school.

Let’s wish you continued success. It sets an example for young people
from here.

Mr. Burak, thank you for sparing your valuable time.
Thank you and | wish you success in your publishing life.

Kaynak Leather Magazine
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AYAKKABI YAN SANAYI AYSAF'DA 69.KEZ BULUSTU

Ayakkabi sektdriiniin Gnemli bulusma noktasi “Uluslararasi Ayakkabi Yan Sanayi Fuan AYSAF", 13-18 Kasim 2023
tarihleri arasinda Istanbul Fuar Merkezi’'nde diizenlendi. Fuan 3.871’si yabanci olmak iizere 15 bin 316 kisi gezdi.

Ayakkabl Yan Sanayicileri Dernegi AYSAD'In
ve Artkim Fuarcilik is birligi ile dUzenledigi

69. Uluslararasi Ayakkabl Yan Sanayi Fuari
AYSAF’da 23 bin metrekare alanda aralarinda
italya, Almanya, ispanya, Hindistan, Tayvan
markalarinin da oldugu 55’i yabanci olmak
Uzere 371 marka bir araya geldi. Sektoriinde,
Avrasya’'nin 1., Avrupa’nin ise 2. en blyuk
fuarn olan AYSAF’da deri, suni deri, tekstil,
taban, 6kce, aksesuar, makine, kimyasal ve
kalip Ureticileri gibi 36 is kolu bulustu.

2022 yilinda dinyada 23,9 milyar ¢ift ayakkabi
Uretildi. TUrkiye, ayakkabi Uretiminde 378
milyon ¢ift ile 4. sirada yer aliyor.

Fuarin acilisinda konusan ARTKIM Fuarcilik
Kurucu CEQ’su Cengiz Yaman, “Ayakkabi
sektdrdnin ve Ulkemizin meveut kosullarin
g6z dniinde bulundurdugumuzda énceligimiz,
fuarmizi, yurt digi ziyaretgisi ve katiimcisi
acisindan en iyi noktaya getirmekti. Bu
kapsamda daha fazla yabanci ziyaretci ve
katilimei gekmek igin Portekiz'den italya’ya,
Almanya’dan Rusya’ya, Ozbekistan, Polonya,
Dubai, Mistr, iran gibi Ulkelere giderek fuarlara
katllarak, yUz ylze gérismeler yaparak,
tanitimlar gerceklestirdik. Bu ¢alismalarimiz
neticesinde uzun yillardan sonra ltalya,
Almanya, Ispanya, Hindistan, Tayvan gibi
Ulkelerden katiimcilarda fuanmizda yerlerini
aldilar” dedi. AYSAF fuarina bu yil 23 bin
metrekarelik alanda 55’i yabanci olmak Uzere
371 firmanin katim gosterdigini belirten

ths Seremonisi / O
15-18 Kasim /

Ho. sgeldiniz / W

Yaman, “Ozbekistan’dan Portekiz’e, italya’dan
Bulgaristan’a ¢ok sayida Ulkeden alim heyeti
fuarmizi ziyaret ediyor” diye belirtti.

AYSAD Ydnetim Kurulu Bagkani Sait Salicl,
“2022 yilinda diinya ayakkabi Uretimi bir dnceki
ylla gére yUzde 7,6 artigla 23,9 milyar ¢ifte
ulastl. Dlnyadaki ayakkabi Uretiminin ylUzde
88’i 10 Ulkeden olusan bir grup tarafindan
gerceklestiriliyor. Turkiye 378 milyon cift ile 4.
sirada. Ayakkabi gibi emek yogun endustriler
gelismek icin artan isguct maliyetleri
karsisinda yenik dismemek icin otomasyonu
artirmak zorunda. Son derece kapasiteli
Ureticilerimiz var. MUsterinin kagmamasi igin
kalite ve istikrar sorunlarini cézmemiz ve
katma degerli Grlinlere yonelmemiz gerekiyor.”
dedi. Milli seferberlik ilan edilmesi gerektigini
vurgulayan Salici, “Yerli ile yere basin. Ben
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evdeki yerli olmayan bitin ayakkabilar attim.
Herkes en az iki yil ayni sekilde davranir, yerli
mallara 6énem verirse sektdrimuzdeki sorunlari
¢ok daha rahat asacagimiza inaniyorum”

dedi ve s6zlerini Ulu Onder Mustafa Kemal
Atatirk’tin “Turk mal aliniz, Tark mall
kullaniniz. TUrk parasi TUrk topraginda kalsin”
diyerek tamamlad.

Sanat ve sosyal sorumluluk ile battinlesik
dUzenlenen fuara Cumhuriyet’in 100. il
sebebi ile dizenlenen gece, dinyaca Unlu
tasarmci Safa Sahin’in konugmasi ve AYSAD
Yénetim Kurulu Baskani Sait Salici’nin
sektdrin gelismesi icin yaptidr “2 yil boyunca
yerli ayakkablyi tercih edin, yere yerli basin”
milli seferberlik cagnsi damgayi vurdu. 70.
Uluslararasi Ayakkabi Yan Sanayi Fuart AYSAF
1-4 Mayis 2024’de istanbul Fuar Merkezi’nde
diUzenlenecek.
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Imzama Ayakkabicilik San.
ve Dis Tic. Ltd. Sti. kurulusudur

Sanayi Mah. Kanarya Cad. Gur Sok.
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Phone: +90 212 637 2189 Fax: +90 212 556 3244
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TASEV ve Marmara Universitesi ishirligi ile “Tiirkiye 3D Ayak Haritasi Calistay”, 4 Ocak 2024 giinii AYSAD Konferans Salonunda
gerceklestirildi. Yogun ilgi gdsterilen calistayda ayakkabi sektdriiniin temel ihtiyaglanindan olan “Ttirk Ayak Yapisinin Tespiti ve Ayakkabi
Uretimi” etkilesimi sektdr temsilcileri, akademisyenler ve saglik uzmanlan tarafindan degerlendirildi.

iki bslimden olusan calistayda ilk bdlimde
farkli alanlarda 4 sunum gerceklestirildi. ilk
sunum TASEV AR-GE Komitesi Bagkani
Burcak KuguUkusta tarafindan “TUrkiye Ayak
Haritasi Projesi” tanitimi ve elde edilen ana
verilerin 6zetlenmesiydi. Program siraslyla
Podoloji ve Podiatri Dernegi Baskani Merve
Cayirli Giner, istinye Universitesi Dr. Ogretim
Uyesi Berrak Varhan ve Protez Ortez Lisans
Mezunlar Dernegi Baskani Yunus Simsek’in
sunumlaryla tamamlandi. Caligtayin ikinci
bélumU soru-cevap-yorum seklinde bilgi
alisverisiyle gerceklestirildi. Ayakkabl
Sanayisinin temel sorunlar/céztm yollari ve
“Turkiye Ayak Haritasl Projesi’nin genisletilmesi
icin tavsiye ve degerlendirmeler yapildi.
Turkiye'yi kapsayacak bu proje icin dnemli

degerlendirmeler alinarak calismanin sektorel
olumlu yansimalari oldugu géruldu.

Program sonunda TASEV Yonetim Kurulu
adina Yonetim Kurulu Baskani Yilmaz Polat,
‘Turkiye 3D Ayak Haritasi Calistayi icin emegi
gecen TASEV AR-GE Komitesi Bagkani
Burgak Kiiclkusta, Marmara Universitesi
Teknoloji Fakultesi Tekstil MUhendisligi Bolumu
Ogretim Uyesi Prof. Dr. Muhammet Uzun,
Podoloji ve Podiatri Dernegi Baskani Merve
Cayirlt Giner, istinye Universitesi Dr. Ogretim
Uyesi Berrak Varhan, Protez Ortez Lisans
Mezunlar Dernedi Baskani Yunus Simsek

ve tim ekibe; katiim ve destekleri icin TASD
Bagskani Berke icten ve AYSAD Baskani Sait
Salicr’'ya; sektoriin dnde gelen firmalari, sektdr
temsilcileri ve tim katiimcilara tesekkur etti.
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Ozet olarak “TUrkiye Ayak Haritasi Projesi”:

Ayak sagligi ve konforu icin ayakkabi ic kalibi,
tabani ve tUm Uretim parametrelerinin ayak
yapis! ile uygun olmasi gerekmektedir. Tam

da bu noktada ana soru karsimiza ¢ikmakta:
Turk insaninin ayak anatomisi nedir? Bu ana
sorunun cevabi icin 3 Boyutlu tarama ydntemi
ile elde edilen bilimsel verilere dayanarak “TUrk
Ayak Numaralandirma Sistemi”in olusturulmasi
ve dogru ayakkabi Uretimi yapilabilmesi icin
Subat-2023 tarihinden itibaren “Turkiye Ayak
Haritasl” projesi hayata gecirilmistir. Yapilan
planlama dahilinde istanbul genelinde 18-

60 yas arasl yaklasik 3900 kadin ve erkegin
ayaklari 3B taranarak 24 farkli veri elde edildi.

Taramalar agirlikli olarak istanbul Anadolu
yakasinda Kadikdy, Maltepe, Uskuidar,
Umraniye, Sancaktepe ilcelerinde, Avrupa
yakasinda ise Kugukgcekmece, Basaksehir,
EyUpsultan, Esenyurt ve Arnavutkdy ilcelerinde
gerceklestirildi. Yapilan taramalarda; Universite
kampusleri, belediyeler, ofis-plaza, fabrikalar,
okullar, camiler ve gesitli kurs binalarina yer
verildi. Ik verilere gére Tirk insaninin ayak
uzunlugu kadinlarda 38, erkeklerde ise 41,5
oldugu tespit edildi. Projenin bundan sonraki
ayaginda farkli sehirlerde dlcimler yapilarak
daha genis bir denek sayisindan ¢iktilar elde
edilecektir. Bu projenin uzantisi olarak TASEV
Dijital ve Fiziki Kalipp Danismanhidr olusturularak,
sektdrdeki ic kalip konusunda yasanan
sikintilara ¢c6ztm Uretilmesi hedeflenmektedir.



]
]
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EXPO RIVA SCHUH & GARDABAGS OPENING CEREMONY

The cutting of the ribbon for the 100th edition of Expo Riva Schuh & Gardabags was an exciting occasion for everyone at the opening
ceremony. The b0-year evolution of this event has been a significant intertwining of personal, corporate and business stories.

An important milestone that the event’s
organisers wished to celebrate by
remembering those who are currently suffering
from continuous, senseless and inhuman
violence.

“Violence is not strength, it is weakness,”
stated Benedetto Croce. These were the
opening words, along with a pair of red shoes
symbolising the struggle against gender-
based violence, spoken by Roberto Pellegrini,
Chairman of Expo Riva Schuh & Gardabags:
“No successful business is worth mentioning
without bearing in mind the many — too

many — femicides that dramatically and far
too frequently become a part of our daily
lives. Shameful acts that must always be
condemned. We want to do our part so that
these red shoes do not remain an unheard

cry.

Following this moving and unusual start, the
opening took a more traditional direction. The
focus was shifted to the 100th edition, an
important milestone above all because of its
enduring success: “The fact that Italy hosts
the most important international trade event
for the mid-range footwear market is crucial
for Europe. This is a title we have become
accustomed to over time but today, at our
hundredth edition, it is important to remember
how vital this is for the entire industry,” further
emphasised Pellegrini, before adding: “l am
confident that Expo Riva Schuh & Gardabags
will celebrate many more birthdays yet and
for this, | thank all those who have made and
will continue to make this such an enduring
event.”

The scope of the success of Expo Riva
Schuh & Gardabags can be highlighted by
citing a few figures: around 1300 exhibitors,
represented companies and brands from

39 countries, including the world’s largest
producing countries. The Gardabags area
dedicated to bags, luggage and accessories
is animated by about 50 companies (from
Bangladesh, China, Germany, India, Portugal,
Spain and Turkey).

An exhibition area covering 50,000 square
metres, 11 full exhibition halls and 5 hotels
welcome visitors who are historically 30%
from ltaly and 70% from abroad (of which
80% from the European continent).

An impressive 21 events in 5 dedicated areas
with talks, business appointments and 100th-
edition celebrations.

Impressive numbers, as reminded to us by
an emotional Alessandra Albarelli, General
Manager, who took the floor, greeting her
friends who had travelled from all over

the world to reach the event. A way of
remembering the exhibition’s long-enjoyed
international appeal, setting it apart from all
other events in the industry. “We now have
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15 delegates representing us in 62 countries.
And there are 115 buyers from 29 countries
who are visiting our exhibition here in Riva del
Garda for the first time, thanks to our long-
standing and valuable partnership with ICE
(ITA-ltalian Trade Agency).”

In delivering greetings from President Matteo
Zoppas, Matteo Masini, Head of Consumer
Goods at ICE (ITA-Italian Trade Agency),
reaffirmed the productive relationship
between the agency and Expo Riva Schuh &
Gardabags: “Since 20186, our partnership has
expanded from incoming-based initiatives to
the structuring of projects aimed at promoting
innovation and business development. Expo
Riva Schuh & Gardabags has proven to be an
exhibition unique to its kind, capable of truly
remarkable international growth. On our part,
ICE aims to facilitate more than 200 visits by
new international buyers in the 2 editions of
2024. Searching for new markets and forging
new relationships is crucial today considering
how much the world has changed in the last
5 years.”

Director Albarelli then pointed out some of the
events taking place during the 4-day exhibition
at Riva del Garda: the Innovation Village Retail,
which, for the first time, will also host foreign
Startups; numerous Market Focuses allowing
exhibitors and buyers to meet, better get to
know each other and forge new partnerships;
the brand-new Highlights Area where latest
consumer trends will be presented, focusing
on the bags and accessories sector.

Even local institutions wanted to take

part in Expo Riva Schuh & Gardabags.
Roberto Failoni, Councillor for Crafts, Trade,
Tourism, Forestry, Hunting and Fishing for
the Autonomous Province of Trento, and
Cristina Santi, Mayor of Riva del Garda. Both
highlighted the importance of the exhibition



for the entire Alta Garda territory and all of
Trentino (EUR 29 million generated for the
local economy) and renewed their support for
the expansion projects the organisers plan to
implement in the coming years.

Enrico Cietta, Chairman of the Scientific
Committee of Expo Riva Schuh & Gardabags,
concluded the opening ceremony by providing
an overview of international footwear market
trends: “While production is catching up, albeit
at a slower pace than expected, exports have
surged and have already set new records.”

Worth noting, according to the data relayed
by Cietta, is the consumption trend that sees
China in the lead as always, followed by — for
the first time — the United States, knocking
India off its usual place on the second step of
the podium.

And it is especially important to note that
production is transforming into a multipolar
reality. China maintains the lead in production
and exports but has lost market shares, which
are instead being absorbed by new players.
Like India, Pakistan and the Philippines, which
have increased their share of production in the
world total but contribute little to international
trade. Or Turkey, Vietham, Bangladesh and
Cambodia, whose participation in world
production has increased precisely because of
their contribution to international trade: most
of their production is in fact exported. Lastly,
Brazil and Indonesia should be mentioned,
which, despite losing shares in world
production, have either maintained (Brazil) or
even increased (Indonesia) their national share
of world exports.

Prior to the historic ribbon-cutting ceremony,
awards were presented to the Category
Associations and Lead Agencies, the
organisers behind the collective participation
of exhibiting companies, which have
consistently supported the success of the
event, reinforcing the importance and prestige
of Expo Riva Schuh and, more recently,
Gardabags.

33

TUAKIER

tier

SHOES




Avakkabi Aksesur
Deri ve Yan Sanayi Fuar Takvimi

Afrika
Uluslararasi Ayakkabi ve Deri
— Urlnleri Fuari

Guangzhou
Uluslararasi Ayakkabi ve Deri -
3 — 5 Uriinleri Fuar T (Q‘—S“{iOES&

l%rijnleri Fuari SOURCING

E)Y(B(N)EY

/ = ! J

r
Avustralya Sydney
‘ 2 ‘4 Ayakkabi ve Deri GLOBAL

italya Garda
// Uluslararasi Ayakkabi,Canta ve
X, Ak 7 | \
& : - sesuar Fuari exp schuhn
/ WM/ the fair that moves the world

Avustralya Melbourne

Ayakkabi,Deri FOOTWEAR &
i Canta ve Aksesuar Fuarl ACCESSORIES
SHOW
AUSTRALIA

8\ DUBAI INTERNATIONAL
)\ FOOTWEAR & LEATHER
§o EXHIBITION

Dubai
Uluslararasi Ayakkabi,Deri
" Canta ve Aksesuar Fuari

le a d makes you deal...

info@leadexhibitions.com

+90 216 545 86 96 exhibitions
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2024 DERI VE DERI MAMULLERI FUAR LISTESI

13/16 0CAK

EXPORIVASCHUH

GARDA

31 0CAK 1 SUBAT

LINEAPELLE

NEW YORK

06/08 SUBAT

PREMIERE VISION

PARIS

18/21 SUBAT

MIFUR

MILANO

18/21 SUBAT

MICAM

MILANO

20/22 SUBAT

LINEAPELLE

MILANO

19/22 SUBAT

EUROSHOES

MOSKOVA

28 SUBAT 02 MART

AYMOD

ISTANBUL

19/21 MART

APLF

HONG KONG

20/22 MART

IFF FUR FAIR

SEUL

25/27 NISAN

KASTORIA FUR FAIR

KASTORYA

01/04 MAYIS

AYSAF

ISTANBUL

21/23 MAYIS

UZCHARMEXPO

TASKENT

04/06 HAZIRAN

LESHOW

MOSKOVA

15/18 HAZIRAN

EXPORIVASCHUH

GARDA

02/04 TEMMUZ

PREMIEREVISION

PARIS

18/20 AGUSTOS

ELITLINE

KAZAKISTAN

21/23 AGUSTOS

PREVIEW IN SEOUL

SEUL

15/17 EYLUL

MICAM

MILANO

17/19 EYLUL

SIMAG

MILANO

17/19 EYLUL

LINEAPELLE

MILANO

02/04 EKIM

AMSTERDAM LEATHER SHOW AMSTERDAM

15/17 EKIM

UZCHARMEXPO

TASKENT

13/16 KASIM

ISTANBUL

turkishleather2006

) turkishleather

www.turkishleather.com
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tanning SEPTEMBER 2024 .
tech MILAN - ITALY g

tech

INTERNATIONAL simactanningtech.it

EXHIBITIONS OF
MACHINES AND
TECHNOLOGIES
FOR FOOTWEAR,
LEATHERGOODS
AND TANNING
INDUSTRIES

IMPROVE YOUR WORK

PROCESS BETTERMENT - ERGONOMICS . SPEED  AND EFFICIENCY - QUALITY ~ CONTROL
PRODUCT BETTERMENT . PROCESS AUTOMATION - HEALTH & SAFETY . ACCURACY - PRODUCT QUALITY
DIGITAL DATA - WORK ENVIRONMENT . RESOURCE MANAGEMENT . ENERGY SAVINGS - SUSTAINABILITY

FIERA MILANO Organized by: Assomac Servizi Srl | Tel.: +39 038 178 883 | exhibition@assomac.it [=]3:
° °
‘ \ ; Ministry of Foreign Affairs Ir][‘N() W a SSOA>13 C
Al 1 s8ac=27%  and International Cooperation YN | o e
madeinitaly.gov.it S AL TRADE AGENCY .
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Organizer | Opiooaion

CarTeExpo

18 - 20 .= 2024

5 INTERNATIONAL EXHIBITION 5 ME)K,EI,YHAPOILHAFI BbICTABKA
SHOES, FUR, LEATHER OBYBW, MEXA,
AND ACCESSORIES KOXW N AKCECCYAPOB

%% Almati-KAZAKISTAN ** %

S.ULUSLARARASI DERI-KURK & AYAKKABI FUARI

KAZAKISTAN VE ORTA ASYA’NIN EN BUYUK DERI - KURK, AYAKKABI FUARI
CENTRAL ASIA FASHION iLE AYNI TARIHTE AYNI YERDE!

o ® " @

***Genel Bilgiler :

Fuar, 34. sl dizenlenecek olan, Kazakistan ve Orta Asya’nin en bliylk
moda fuari Central Asia Fashion ile ayni tarihlerde ve ayni yerde
diizenlenmektedir.

Gectigimiz donemlerde; Tlrkiye basta olmak lizere 15 llkeden toplamda
200 marka ve Kazakistan basta olmak Uzere Orta Asya bdlgesinden 7000
civarinda (tek kayit) alici yer almaktadir.

Fuar ile ilgili video ve detayli bilgilere;
http://eliteline.kz/en/ web sitesinden ulasabilirsiniz.

Urin Gruplari:

Deri ve Klirk Giyim, Ayakkabi, Deri Canta, Kemer vb..

Deri Eldiven, Deri ve Kiirk Sapka

Deri ve Kurk Aksesuar vb..

Fiyat / Tesvik:

Fuar katilim bedeli m2 fiyati: IHKIB tarafindan agiklanacaktir.
IHKIB Milli katilimi ile devlet desteginden faydalanabilirsiniz.
2024 Milli Katilim Destege Esas Tutar: 12025 TL* m?

(Mikro ve Kiiciik isletmeler Destege Esas Tutar ; 12883 TL*m2)

Katilim:

Oncelikle m2 talebinize istinaden tarafiniza yerlesim plani génderilecektir.
Yerinizi onayladiktan sonra belirtilen tarihe kadar, IHKIB tarafindan fuar
kaydinizi ve s6zlesmenizi yaptirabilir, katihmimzi kesinlestirebilirsiniz.
Odemeler sadece iHKIB tarafindan firmalara iletilecek hesap numaralarina

yapilacaktir.
ITALY 15 Ulkeden 200 uluslararas
marka katilmaktadir.
RUSSIA pain, Germany, Belarussia,
Greece, UAE, Ukrain vb.
MOLDOVA

lilkelerden katihimecilar.

Kazakhstan & CIS boélgesinden

TURKEY her donem yaklasik 7000 ahci.
S S i o0 2 i ¥ £
- 0 by - ‘J

GROUP PARTICIPATIONS

&

.| -

MODAQUEE -

« Ozellikle Kiirk & Deri ve Ayakkabi sektériinitin Orta Asya’da vazgecemedigi ihracat pazarinda ;
Tiurkive’'nin Hedef Pazarinda siz de ver almak icin;
ELITELINE *“18 - 20 Agustos 2024” deki fuarda yerinizi ayirtin!..>?

Detayh Bilgi ve Katilim lgin:
International Sales Office

I ELT
E T Ferv-C

CATEXPO international Office for Marketing & Operation
Istanbul, Turkey
Tal.: +90 212 320 18 46 - Fax.:+90 212 320 18 56

info@catexpo.net,info@eltfuar.com
www.eltfuar.com

a8
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EXHIBITION FAIR

expo@uzcharm.com
www.uzcharmexpo.uz

LEATHER, FOOTWEAR 15-16-17
ACCESSORIES OCTOBER
FURAND WOOL AND UZEXPOCENTR
LOCALIZED PRODUCTS PAVILION 1

OUR PARTNERS:

DONNOR
EXHIBITION

CaTEXpPO

Ministry of Investment u "
. UZCHARMSANOAT
Industry and Trade of the acsaci=fion z“-ﬂ( SHOESSTAR

Republic of Uzbekistan
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